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Knunau A. $I. MapkeTHHIOBi T€XHOJIOTII Ta IHCTPYyMEHTH 3a0e3neYeHHs
CTAJIOr0 COUiaJIbHO-eKOHOMIYHOr0 PO3BUTKY perioniB. — Kaamidikamiiina
HayKOBa Ipalls Ha MpaBax PyKOIIUCY.

Jucepraitiss Ha 3700yTTS HAYKOBOTO CTyIEeHsS JoKTopa ¢iutocodii 3a
cunemianpHicTIO 051 — ExonHomika. YepHiBEIbKUN HaIlOHAJBHUN YHIBEPCUTET
imMeHi FOpia denproBuua, Yepninii, 2026.

Jluceprailito MpUCBSYEHO PO3B’sI3aHHIO HAYKOBOT'O 3aBJIAHHS, IO TOJIATAE B
PO3BUTKY TEOPETHYHUX TIIOJIOKEHb, YIOCKOHAJICHHI METOIWYHHUX TIAXOMIB 1
pO3pOOTICHHI MPAKTUYHUX PEKOMEHJAIINA 1070 3aCTOCYBAHHS MapKETUHTOBUX
TEXHOJIOT1M Ta IHCTPYMEHTIB Yy 3a0€3MEeUeHH] CTaJOTO COI1ajJbHO-EKOHOMIYHOTO
PO3BUTKY PpErioHiB. Y KOHTEKCTI OINpallOBaHHS BU3HAYEHOI MPOOJIEMaTUKU
OOIPYHTOBAHO TEOPETHUYHI OCHOBHU 3aCTOCYBaHHS MApKETHHTOBHUX TEXHOJOTIH Ta
IHCTPYMEHTIB y TPOLIECaxX CTajJoro PO3BUTKY PETIOHIB, 3MIMCHEHO JOCIIIKEHHS
CTaJIOro po3BUTKY Kapmarchbkoro perioHy 3a KpuUTepisiMd €KOHOMIYHOI CTIHKOCTI,
COILIIAJIBHOTO BUMIPY ¥ €KOJIOT14HO1 pe3yJIbTATUBHOCTI Ta BIUIMBY MAapKETHUHTOBUX
TEXHOJIOT1IM Ha HOro JHWHAMIKy, 3alpoOlOHOBAaHO MEXaHI3MHM IHTerparlii
IHHOBAl[IMHUX MAapKETUHIOBUX TEXHOJOTIA Yy perioHalbHl CTpaTerii CTajoro
po3BUTKY UepHiBeIbKO1 00J1acTi.

Y poboTi 3ampornoHOBaHO YTOYHEHE TPAKTYyBaHHS CTaJOro COIaJIbHO-
E€KOHOMIYHOTO pO3BUTKY pPErioHy SK IHTErpPOBAHOr0, OaraTopiBHEBOro W
MYJBTH(PAKTOPHOTO JUHAMIYHOTO TMPOIECY SKICHUX 1 KUIbKICHUX TpaHchopMarlii y
pETIOHATIBbHIM EKOHOMIIIl Ta CYCHUIBHOMY >KUTTi, OPIEHTOBAHOTO HA JIOCSATHEHHS
HOBOT SIKOCTI JKHTTSI, PO3IIUPEHHs JOCTYIy HACelIeHHS J0 PECypCiB HaJeKHOTO
piBHS, 3MIIIHCHHS JIIOJICBKOTO TIIOTCHITIANly W TIOCWJICHHS 3HAUEHHS 3HAaHb Y
1ABUIIIEHH] KOHKYPEHTOCIIPOMOXKHOCTI PETIOHY, IO 3a0€3MeUy€eThCS IHTETPOBAHOIO
B3aEMOJIIEI0 CcTeUMKXxoaepiB. Po3mmpeHo kimacudikaililo YUHHUKIB COINAIBHO-
CeKOHOMIYHOTO PO3BUTKY 3a KpUTEpiEM IIUTbOBUX AayJUTOpid, IO Ja€ 3MOry
(dbopMyBaTH TapreToBaHi CTpaTerii PO3BUTKY PETIOHY Ta CIPHUSATH 3POCTAHHIO HOTO
npuBabauBocTi. CHCTEMy MPHUHIMIIB CTAJOr0 PO3BUTKY PETIOHY JOMOBHEHO

MIPUHIIMITAMHA KJTIEHTOIICHTPUYIHOCTI, OpiEHTAIIli Ha IIHHOCTI CTaJI0CTI i 1udpomizartii



COLIIAJTbHO-EKOHOMIYHOTO CEPEJIOBUINA. 3aBJSKH IIbOMY (DOPMYETHCS UiTKa JIOTiKa
yXBaJIEHHS Ta MPAKTUYHOI peatizallii MAapKeTUHTOBHX PIllIeHb HAa PIBHI PET10HY.

OO6rpyHTOBaHO, 110 B yMOBax BANI-cepenoBuiia MapKeTHHT CTa€ MEXaHI3MOM
ajanTailli TepUTOpialbHOI CHUCTEMH, MIATPUMAHHS JOBIPH MIXK CTEHKXOJIJIEpaMH,
MiABUILEHHS KOHKYPEHTOCIIPOMOXKHOCTI ¥ (hOpMyBaHHS THYYKHX CTpaTerii
pETiOHAILHOTO PO3BUTKY. JOBEIEHO, 110 MOCATHEHHS MLIJIed CTaJoro PO3BUTKY
PErioHy TIOB’S3aHO 3 BUKOPUCTAHHSAM COIIAJIBHO-€TUYHOI Ta MapTHEPCHKOI
KOHIICTIIII MAapKETUHTY. Y TOUHEHO CYTHICHE HAalIOBHEHHSI MApKETUHTOBO1 TEXHOJIOT1i
B MapKETUHTY TEPUTOPIH 1 HArOJOMIEHO HA BAXKIIUBIN poui nudposizaiii y mporieci
MapKETUHTOBOI MIATPUMKH  COITIAJIbHO-€KOHOMIYHOTO PO3BUTKY PETIOHIB, IO
3a0e3rneuye KOMYHIKaIllI0 3 IUIbOBUMH ayJUTOPISIMHU, TMPOCYBAaHHS PEriOHAILHOTO
OpeHny, 3aJy4yeHHs 1HBECTHIIM, PO3BUTOK TYypH3My M HIATPUMKY JIOKaJIbHOIO
Oi3HeCy. 3ampoIllOHOBAaHO CTPYKTYpPY MAapKETMHTOBOI'O MEXaHI3MYy  CTaJloro
COIIAIbHO-€KOHOMIYHOTO PO3BUTKY PETIOHY, SIKa OXOIUTIOE IUIHOBY OpPIEHTAILIIO,
00’ekT (perioH SK ULUICHY CHCTEMY), CYO’€KTIB peami3amii, NPUHLIMIN
(GYHKIIIOHYBaHHSI, MapKETUHTOBY TEXHOJIOTIIO, a TaKOX 3aco0M W IHCTPYMEHTH
BILIMBY.

Po3po6ieno mMeToAMYHUEI MiAXiA 10 BHU3HAYEHHSI HANpPSMIB MOETAITHOTO
3aCTOCYBaHHS MAapKETHHTOBUX TEXHOJIOT1M Ta IHCTPYMEHTIB y 3abe3nedeHH1
CTaJIOTO COIAJIbHO-€KOHOMIYHOTO PO3BUTKY PETIOHIB, IO CHpPHSE IHTErparlii
MapKETUHIOBOi JISUIBHOCTI B CUCTEMY PEriOHAIbHOTO CTPATETr14yHOTO IJIaHyBaHHS
Ha  3acajmax  30aJaHCOBAHOCTI  €KOHOMIYHOTO  3pPOCTaHHS,  COIIabHOT
1HKJIFO3UBHOCTI, €KOJIOTIYHO1 CTIKOCTI. BU3HaueHO, 1110 MApKETUHTOBUI MEXaH13M
(GyHKIIOHYE B MEXKax CHUCTEMHU CTPATEriuHOrO YIPaBJIIHHS TEPUTOPIEID Ta €
YACTUHOIO PEriOHANBHOT HOMITUKH CTANOT0 PO3BUTKY. Ii TPAKTYIOTh K CHCTEMHY
Ta aJanTHBHY CYKYIHICTb I1HCTHUTYUIHHUX, EKOHOMIYHMX 1 MAapKETHMHIOBHX
MEXaHI3MIB  YNpaBIiHHA  PErioHOM,  CHPSMOBAaHUX  Ha  3a0e3NmedYeHHs
JIOBIOCTPOKOBOI 30a71aHCOBAHOCTI PO3BUTKY 3 ypaxyBaHHSM IHTEPECIB TOJOBHHUX
CTEHKXOJIIEPIB.

I[Tig yac anami3zy ekoHOMIYHOI cTiiikocTi Kapmarcekoro periony y 2015-2024

poKax 3a OOpaHMMHU KpPUTEpIIMH BCTAaHOBJIEHO, IO I1CTOpUYHO c(HOpMOBaHi



CTPYKTYPHI JUCIPOIOPIIli TOBOEHHOTO MEPIOAY 3yMOBHIIM BPA3JIMBICTh PEriOHAIBHOI
€KOHOMIKM B YMOBAax MaHAEMIi Ta MOBHOMACIITaOHOI BiiHU. BomHodac pesysibratu
JOCHI/PKEHHSI TTOKa3aJIM, 1110 MAapKETHHIOBI TEXHOJIOTIT BiAIrpaloTh BaXKJIMBY POJIb B
amanTallli O0i3HeCcy W perioHajgbHOI €KOHOMIKU JO CTPYKTYPHHX, 1HQIAIIAHUX Ta
IHBECTHIIIMHUX OOMEXEeHb. MAapKETUHTOBUMU UYWHHUKAMH, SKI  HAWOLIbIIE
BIUIMBAIOTh HAa JMHAMIKYy €KOHOMIYHOI CTIMKOCTi, BH3HAUY€HO I1HBECTHIIHHY
MpUBAOJIUBICT, PO3BUTOK TEPUTOPIATLHOTO OpPEHAMHTY, CTIMA TYpuU3M 1
1 poBI3aIli0, €KOJIOTTYHE MAMPUEMHHUIITBO Ta KPEaTHBHI 1HIYCTPIi.

KomrnekcHe OIiHIOBaHHSI COLIANILHOTO CKJIagHHKa po3BUTKY Kapmarcpkoro
perioHy, 3MIMCHEHE 3 ypaxyBaHHSM ITIOKa3HHUKIB 3alHATOCTI MW Oe3poOITTS, PIBHS
JIOXOJIIB HACEJICHHS, CTaHy OCBITHBOI 1H)PACTPYKTYPH, MIATOTOBKA HAYKOBUX KaJIPIB,
nemMorpayHuX 3MiH 1 JOCTYIHOCTI COLUAJIbHUX TMOCIYT, 3acBLAYMIO MOTPedy
HIMPILIOTO 3aJy4YEeHHS CTEUKXOJJEpiB 10 (OPMYBaHHS aJAPECHUX MAPKETUHTOBUX
CTpaTeriii perioHaJlbHOTO PO3BUTKY. Takuii KOMIUIEKCHUM TMIAXiJ —CIpHsE
IABUILEHHIO COLIAIIBHOI CTIMKOCTI Yepe3 IUIbOBY MIATPUMKY HaWOUIbII Bpa3iIMBHX
TEpUTOpIA Ha 3acajax NapTHEPCbKOI MOJENI PO3BUTKY. 3a3HAu€HO, IO
e(EeKTUBHUMHU 1HCTPYMEHTAMHU 3aTyUYEHHS CTEUKXOJAEPIB 1 MOCUIICHHS COLIaIbHOT
CTIMKOCTI € CTEUWKXONAEep-MAapPKETUHT, COLIAJIbHUM 1 UU(POBUH MAPKETHHT,
3aCTOCYBaHHS SKUX TMIJABUIIY€E 1HKJIIO3UBHICTh W aJpPECHICTh PEriOHAIBHOI
TIOJTITUKH.

OuiHIOBaHHS €KOJIOTTYHOI pe3yJbTaTUBHOCTI PO3BUTKY €KOCUCTEMHU PETIOHY
Jal0 3MOTy OKPECIUTH OCHOBHI OOMEXEHHS, BHUKIUKM W MOXKIHUBOCTI
3aCTOCYBaHHS I1HCTPYMEHTIB 3€JICHOTO MApKETHHTY W PO3BUTKY €KOJOTIYHOTO
Typusmy. Cepel CTpUMYBaJIbHMX YHHHHUKIB € Taki: (PparMeHTOBaHICTb
IHCTUTYIIIHHOTO  yOpPABIIHHS,  HEJAOCTATHS  Y3TO/UKEHICTh  CTpPATEriYHUX
npiopuTeTiB, oOOMexeHl (IHAHCOBI peCypcH, 3pOCTaHHS AHTPOIOTEHHOTO
HABAHTAXKEHHA Ta HACHIJKH BOEHHOTO Tepiony. OOrpyHTOBAHO, 110 CTPATETIYHUM
HampsIMOM  TIOJIOJIAaHHS 3a3HAUYCHMX JUCOajJaHCIB € CHCTEMHA IHTerpallis
KOMILJIEKCY ~MAapKETUHIOBUX 1HCTPYMEHTIB, SIKa CHPHUSATUME  YKPIIUICHHIO
€KOJIOTIYHOro OpeHiy, MPOCYBaHHIO TYPHUCTHHOI JI€CTUHALll, I1JIBUILEHHIO

KOHKYPEHTOCTIPOMOKHOCTI, (POPMYBaHHIO €KOJIOTIYHO BiAMOBIAAIBHOI MOBEIIHKU



CTEHUKXOJAEPiB, I1HBECTHI[IMHOI 1 TIOCEICHCHhKOI MPUBAOIMBOCTI PpETioHy U
3MIIHEHHIO HOT0 JIOBMOCTPOKOBOT €KOJIOTIUHOI CTIMKOCTI.

YAOCKOHAIEHO METOAMKY OararoeTamHoro OeHYMapKiHTy 3acTOCyBaHHS
MapKETUHTOBUX TEXHOJIOTIM Ta IHCTPYMEHTIB Yy CTpaTerisiX CTaJoro pPO3BUTKY
perioniB. Ii OCHOBY CcTaHOBIATH ifeHTHOIKalis Ta Bifdip (YHKILIOHATBHO
aIalITUBHUX €TAJIOHHUX KEWCIB MPOBIIHUX €BpomNeiichKkuX perioHiB. Lle BpaxoBye
CydacHI TEHJCHIIi €BpOIHTErpaiiHuX TMPOILECiB 1 MOXKJIMBOCTI ajamnTamii
€BPOIENUCHKOT0 JOCBIAY /10 YMOB PO3BUTKY YKpaiHCBKUX TepuTopid. B ymoBax
BUKOPUCTAHHA BIJKPUTHX 1HQOpPMAIIHUX pecypciB KpPUTEpIAMH  BIIOOPY
BU3HAYCHO PE3YJbTATHUBHICTh MApPKETUHTOBUX MPAKTHK, PIBEHb IHTErparlii
MapKETUHTOBUX THCTPYMEHTIB y CTpaTerii pO3BUTKY MICT 1 PETi10HIB, aIallTUBHICTh
0 MICLUEBHX YMOB, a TaKOX BIUIMB Ha COLIaJbHO-€KOHOMIYHI i KyJIbTYpHI
IPOLECH, PO3BUTOK TYPUCTHUHMX JAECTUHALIN B KOHLEMIIT CTAJIOCTI Ta MiABUILEHHS
MDKHAPOJIHOT BII3HABAHOCTI PETIOHY. 3A1MCHEHUN OEHUMAapKIHT 3acCBIJYMB, IO
MapKEeTUHI TEpPUTOPIM CTaB BaXJMBUM €TAaOM TpaHcpopMalii CoIialbHO-
E€KOHOMIYHHX IMPOIIECIB 1 MOCUJICHHS €BPOIHTETPALlIHOI OpIEHTAIIIT PET10HATIBLHOTO
pO3BUTKY. BiH Mo€aHye cTpaTeriyHe IjaHyBaHHS, BUKOPUCTAHHS TPAIUIINHUX 1
HU(POBUX THCTPYMEHTIB, MIKCEKTOPAJIbHY CIIBOPALIO W OpIEHTALlI0 Ha
IPUHLIUIIN CTAJIOTO PO3BUTKY.

Po3pobrnieno Ta anpoOOBaHO METOAMKY MApPKETHHIOBOTO  JIOCIIIKEHHS
npobsiieM 1 Oap’epiB yNpPOBA/HKEHHSI MApKETHMHTOBUX TEXHOJIOTIA y perioHalIbHI
cTpaterii  crajioro po3BUTKY. BoHa moenHye — colianbHO-IeMorpadiuyHuii,
IHCTUTYIIIMHAN, YOPaBIIHCHKUM Ta EKCHEPTHUM KOMIIOHEHTH ¢ JIOTIOBHEHA
rMUOMHHUMY iHTEpB’I0 3i CTeHKXomjepamu. li 3aCTOCYBaHHsS JOMOMOIJIO BHSBHUTH
perioHaIbHO-cTIeM(1YHI 0OMEKEHHS i chopMyBaTH MPAKTUYHI PEKOMEH/IALIIT 11010
1HTerpallli MapKeTUHTOBUX PIIIEHh y CTPATErii0 CTAJIOro PO3BUTKY YepHIBEIbKOi
o0uacri.

3anpornoHOBaHO IHCTUTYLIHHY Monenb Llentpy Ttpancdepy 3HaHb Yy
YepHiBelbkiii 001acTi, CTpaTeridyHa TPAEKTOPisl PO3BUTKY SKOrO BHU3HAYae
MOCTIIOBHICTh ~ OpPTaHI3allliHUX, YIPABIIHCBKUX 1 METOAOJOIIYHUX 3aXOZiB,

CIpPSIMOBAaHUX Ha (popMyBaHHS €(EKTHBHOI CHCTEMH Tiepenayl 3HaHb, IHTETPAaIliio



perioHaJIbHUX PECYPCIB 1 MOCUJICHHS 1HHOBAI[IITHOTO MOTEHIIATy periony. BusHaueHo
JIOPO’KHIO KapTy CTBOPEHHS Ta PO3BUTKY I1HHOBAIIMHOI PETIOHAIBLHOI 1HCTUTYINI,
OKPECIICHO 1I1JI1, 3aBAAHHS ¥ IHAMKATOPH Pe3yIbTaTUBHOCTI, C(OOPMOBAHO ANTOPUTM
B3a€MOJIIi MDK OpraHaMd BIAJH, YHIBEPCUTETAMU, HAYKOBO-JOCIITHUMHU
yCTaHOBaMH, 013HECOM 1 TPOMAJICBKUM CEKTOPOM.

OOrpyHTOBaHO JOULIBHICTh BUKOPUCTaHHS YepHiBEIbKOi 00JIacTi SK MIOTHOI
TEpUTOPIi U1 BOPOBAKEHHSI THCTPYMEHTIB MApKETHHIY TiAHOCTI, €KOJOTTYHOro M
COLIIAJTLHOIO MapKETWHTY B YMOBaX BOEHHHMX BHKIIMKIB. 3alpOIIOHOBAHO CTBOPEHHS
PETIOHATBHOI areHIlli eKOJIOTTYHOT0 MapKEeTUHIY Ta IUIaT(OpMH MOHITOPUHTY
3€JIEHOr0 PO3BUTKY o0Osacti. JIJis TOCHJIEHHS COLIAJIBbHOTO CKJIAJHUKA CTaJoro
PO3BUTKY pO3p00seHO NpoekTH «PerioHanbHa MPOAYKTOBAa MaHENb CTAJIOCTI» Ta
«I[IpoI0BONBYMIT KOIIMK >KUTENSD» SIK CIHEliali3oBaHl MAapKETUHTOBl 1HCTPYMEHTH
(GopMyBaHHsS pPENPE3EHTATUBHOIO HA0Opy TOBapiB 1 TMOCIHYr IOBCSKAEHHOIO
CIIOXKMBAHHSI, 110 € HOCISIMH JIOKQJIbHOTO COLIAJIbHOTO W €KOHOMIYHOTO KarliTamy.
[HiIaTUBM OpIEHTOBAHI HAa MIJBUIICHHA NPOAOBOJILYOI OE3MEKH, MIATPUMKY
MICIIEBOTO O13HECY 1 3MIIHEHHS] €KOHOMIYHOI CTIMKOCTI PET10HY.

VY 10ocKOHaAlIEHO KOHLENTyaldbHy Mojelnb SAI, sika OXOIUIIOE TpU KPUTHYHO
Ba)XJIMBI BUMIPH aJIallTUBHOI CTIMKOCTI Ta OPIEHTOBAHA HAa CTBOPEHHS OajaHCy MIX
CTaJIUM PO3BUTKOM TEPUTOPIM, THYUKICTIO YIPABIIHCHKUX PIllIEHh Ta 1HTErpaIli€ro
UGPOBUX IHCTPYMEHTIB Yy pErioHaJbHI CHCTEMHU YIOpPaBIiHHIL. Y  Mekax
3apONOHOBAaHOI Mozeni cramicTh (Sustainability) 3a0e3neuyeTbcsi 3aCTOCYBaHHSAM
M(POBUX THCTPYMEHTIB JUIS TIATPUMAHHS €KOJIOTIYHOI, COIlIaIbHOI Ta €KOHOMIYHO1
30aJIaHCOBAHOCTI pEriOHAILHUX cucTeM. AnantuBHICTH (Adaptivity) BimoOpaxkae
30aTHICTh LM(POBUX MAPKETUHIOBUX CTpaTerii THYYKO pearyBard Ha 3MIHU
COIIaTbHO-€KOHOMIYHUX YMOB Ha OCHOBI aHAJITUKH JIaHUX, MPOTHO3YBaHHS Ta
aBTOMAaTU30BaHUX  KoMmyHIKamii.  IarerpoBanicte  (Integration) mnepenbauae
Y3rOJ[UKEHHS IM(PPOBUX TMPAKTUK 13 PEriOHAIBHUMHU CTPATerisiMd  PO3BUTKY,
dbopmyBaHHSI €IUHUX 1H()OPMAIIITHO-KOMYHIKAI[IHHUX EKOCUCTEM 1 TOCHIJICHHS
B3a€MOJII1 MIX JIEp>KaBHUM, O13HECOBUM 1 TPOMAJICBKUM CEKTOPaMHU.

KurouoBi cioBa: cranuii coUiaibHO-€KOHOMIYHHMM pPO3BUTOK, PpETIOH

(TepuTOpig), PO3BUTOK, perioHaJbHAa EKOHOMIiKa, perioHajgbHa IIOJITHKA,



perioHANTbHUIA PO3BUTOK, MApPKETHHT, MAPKETUHTOBI TEXHOJOTIl Ta IHCTPYMEHTH,
nudposizaiis, TpaHcopMmallis, €BpOIHTErpailis, KpuTepli, MapKEeTHHIOBa

CTpaTeris, TypyU3M Ta TYPUCTHYHA JECTUHAIlIS, PeTiOHATIbHA CTpATETis.

ABSTRACT

Klypach A. Marketing Technologies and Tools for Ensuring Sustainable
Socio-Economic Development of Regions. — Qualifying scientific work on the
rights of the manuscript.

Dissertation submitted for the degree of Doctor of Philosophy in the
specialty 051 — Economics. Yuriy Fedkovych Chernivtsi National University,
Chernivtsi, 2026.

The dissertation is devoted to solving a scientific problem that consists in the
development of theoretical provisions, improvement of methodological
approaches, and elaboration of practical recommendations for the application of
marketing technologies and tools in ensuring the sustainable socio-economic
development of regions. Within the framework of the defined research problem,
the theoretical foundations for the application of marketing technologies and tools
in regional sustainable development processes have been substantiated; a study of
the sustainable development of the Carpathian region has been carried out based on
the criteria of economic resilience, social dimension, and environmental
performance, as well as the impact of marketing technologies on its dynamics;
mechanisms for integrating innovative marketing technologies into regional
sustainable development strategies of the Chernivtsi region have been proposed.

The study proposes a refined interpretation of sustainable socio-economic
development of a region as an integrated, multilevel, and multifactor dynamic
process of qualitative and quantitative transformations in the regional economy and
social life, aimed at achieving a new quality of life, expanding public access to
adequate resources, strengthening human potential, and enhancing the role of

knowledge in increasing regional competitiveness, ensured through the integrated



interaction of stakeholders. The classification of factors of socio-economic
development has been expanded according to the criterion of target audiences,
which makes it possible to develop targeted regional development strategies and
enhance regional attractiveness. The system of principles of sustainable regional
development has been supplemented by the principles of customer-centricity,
sustainability-oriented values, and digitalization of the socio-economic
environment. This provides a clear logic for decision-making and practical
implementation of marketing solutions at the regional level.

It has been substantiated that under the conditions of the BANI environment,
marketing becomes a mechanism for adapting the territorial system, maintaining
trust among stakeholders, enhancing competitiveness, and shaping flexible
regional development strategies. It has been proven that achieving the goals of
sustainable regional development is associated with the application of socio-ethical
and partnership marketing concepts. The essential content of marketing technology
in place marketing has been clarified, and the crucial role of digitalization in
supporting the socio-economic development of regions has been emphasized, as it
ensures communication with target audiences, promotion of the regional brand,
attraction of investments, development of tourism, and support for local
businesses. A structure of the marketing mechanism for sustainable socio-
economic development of a region has been proposed, encompassing target
orientation, the object (the region as an integrated system), implementation actors,
operating principles, marketing technology, as well as instruments and tools of
influence.

A methodological approach to identifying the directions for the phased
application of marketing technologies and tools in ensuring the sustainable socio-
economic development of regions has been developed. This approach facilitates
the integration of marketing activities into the system of regional strategic planning
based on the principles of balanced economic growth, social inclusion, and
environmental sustainability. It has been determined that the marketing mechanism

operates within the system of strategic territorial management and constitutes a



component of regional sustainable development policy. The latter is interpreted as
a systemic and adaptive set of institutional, economic, and marketing mechanisms
for regional governance aimed at ensuring long-term balanced development while
taking into account the interests of key stakeholders.

The analysis of the economic resilience of the Carpathian region over 2015—
2024, based on selected criteria, revealed that historically formed structural
imbalances of the pre-war period led to the vulnerability of the regional economy
under the conditions of the pandemic and the full-scale war. At the same time, the
research findings demonstrate that marketing technologies play a significant role in
the adaptation of businesses and the regional economy to structural, inflationary,
and investment constraints. The marketing factors that most strongly influence the
dynamics of economic resilience include investment attractiveness, the
development of territorial branding, sustainable tourism and digitalization,
environmental entrepreneurship, and creative industries.

A comprehensive assessment of the social component of the Carpathian
region's development, carried out wusing indicators of employment and
unemployment, income levels, the state of educational infrastructure, training of
research personnel, demographic changes, and accessibility of social services, has
confirmed the need for broader stakeholder engagement in the development of
targeted marketing strategies for regional development. Such a comprehensive
approach contributes to enhancing social resilience through targeted support for the
most vulnerable territories based on a partnership development model. It has been
noted that effective tools for stakeholder engagement and strengthening social
resilience include stakeholder marketing, social marketing, and digital marketing,
the application of which increases the inclusiveness and targeting of regional
policy.

The assessment of the environmental performance of the regional ecosystem
development made it possible to identify the key constraints, challenges, and
opportunities for the application of green marketing tools and the development of

ecological tourism. Among the limiting factors are institutional fragmentation,



insufficient alignment of strategic priorities, limited financial resources, increasing
anthropogenic pressure, and the consequences of the wartime period. It has been
substantiated that a strategic direction for overcoming these imbalances is the
systemic integration of a set of marketing tools, which will contribute to
strengthening the ecological brand, enhancing competitiveness, fostering
environmentally responsible stakeholder behavior, increasing investment and
tourism attractiveness, and reinforcing the region’s long-term environmental
sustainability.

The methodology of multi-stage benchmarking of marketing technologies
and tools applied in regional sustainable development strategies has been
improved. It is based on the identification and selection of functionally adaptive
benchmark cases from leading European regions. This approach takes into account
current trends in European integration processes and the possibilities of adapting
European experience to the development conditions of Ukrainian territories. Under
the use of open information resources, the selection criteria include the
effectiveness of marketing practices, the level of integration of marketing tools into
urban and regional development strategies, adaptability to local conditions, as well
as their impact on socio-economic and cultural processes, the development of
sustainable tourism, and the enhancement of the region’s international visibility.
The conducted benchmarking demonstrates that place marketing has become an
important stage in the transformation of socio-economic processes and the
strengthening of the European integration orientation of regional development. It
combines strategic planning, the use of traditional and digital tools, cross-sectoral
cooperation, and adherence to the principles of sustainable development.

A methodology for marketing research of the problems and barriers to the
implementation of marketing technologies in regional sustainable development
strategies has been developed and tested. It integrates socio-demographic,
institutional, managerial, and expert components and is supplemented by in-depth
interviews with stakeholders. Its application made it possible to identify region-

specific constraints and to formulate practical recommendations for integrating



marketing solutions into the sustainable development strategy of the Chernivtsi
region.

An institutional model of a Knowledge Transfer Center in the Chernivtsi region
has been proposed, the strategic development trajectory of which defines a sequence
of organizational, managerial, and methodological measures aimed at establishing an
effective knowledge transfer system, integrating regional resources, and strengthening
the region’s innovation potential. A roadmap for the creation and development of this
innovative regional institution has been outlined, including its goals, objectives, and
performance indicators, as well as an algorithm for interaction among public
authorities, universities, research institutions, businesses, and the civil sector.

The feasibility of using the Chernivtsi region as a pilot territory for the
implementation of dignity marketing, environmental marketing, and social
marketing tools under wartime challenges has been substantiated. The
establishment of a regional environmental marketing agency and a green
development monitoring platform for the region has been proposed. To strengthen
the social dimension of sustainable development, the projects “Regional
Sustainability Product Panel” and “Resident’s Food Basket” have been developed
as specialized marketing tools for forming a representative set of everyday goods
and services that embody local social and economic capital. These initiatives are
aimed at enhancing food security, supporting local businesses, and strengthening
the region’s economic resilience.

The conceptual SAI model has been improved, encompassing three critically
important dimensions of adaptive resilience and aimed at balancing sustainable
territorial development, flexibility of managerial decision-making, and the
integration of digital tools into regional governance systems. Within the proposed
model, Sustainability is ensured through the application of digital tools to maintain
environmental, social, and economic balance in regional systems. Adaptivity
reflects the ability of digital marketing strategies to flexibly respond to changes in
socio-economic conditions based on data analytics, forecasting, and automated

communications. Integration implies the alignment of digital practices with



regional development strategies, the formation of unified information and
communication ecosystems, and the strengthening of interaction between the
public, business, and civil sectors.

Keywords: sustainable socio-economic development, region (territory),
development, regional economy, regional policy, regional development, marketing,
marketing technologies and tools, digitalization, transformation, European
integration, criteria, marketing strategy, tourism and tourist destination, regional

strategy
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