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MeTol0 HaBYAJIBHOI JMCHMIUIIHM € (GOpMyBaHHS B CTYACHTIB BMiHb 1 HaBUYOK aHali3yBaTu
crieni(iky Ta TOTEHIaJ PI3HOMAHITHUX 3acO0iB BIUIMBY Ha ayJUTOPIl0, BUKOPHUCTAHUX Y PI3HUX
TUmax MeniatekcTiB. CTyIeHTH [i3HAIOThCS 3 SIK MOBJICHHEBA TMOBEAIHKA BIIOMHUX JIFOIEH,
MPEACTAaBHUKIB Mac-Melia BIUIMBAa€E HaA CYCHUIBCTBO; SK MOBa CIYIye I1HCTPYMEHTOM IS
KOHCTPYIOBaHHS CYCHUIBHOI JAYMKH; SIK OpIEHTYBaTHCs B iH(OpMAIli TOBKOJA Ta SK PO3IMi3HABATH
Cy0’€KTHMBHY IHTEpHpeTallilo Momaiid Ta sBuI, mpomaraHay. Crermudika Kypcy IMoOJsrae B HOTro
OpIEHTOBAHOCTI Ha MpParMaTHYHUM MiAXiA A0 aHami3y pi3HUX Melia-pecypciB SK MHUHYIOrO, Tak i
CHOTOJICHHS 3 METOI0 (pOpMyBaHHS HEYNEPEHKEHOTO CTABJICHHS JI0 TOiH, sIKI BUCBITIIIOIOTHCS Y Meflia,
a TaKoX JUIsl YITKIIIOrO pPO3yMiHHS (DyHKLIOHANy 3aco0iB BIUIMBY Ta MaHIMYNALIi YUTALBKOIO 1
DISIIANBKOI0 aynuTopieto. [licns 3aBepIneHHs Kypcey CTYACHTH 3MOXKYTh IMIDIEMEHTYBaTH 3HaHHS Y
chepax pekiiaMHl, HOBUH, aHAJIITUKU, MyONIIUCTUKA. BUBUEHHS NUCLUIUTIHU CHPUSATHME KPaIoMy
pPO3yMIHHIO MeIIMHUX TeKCTiB. CTYIeHTH BIOCKOHASITh HABHUYKH JUIOBOI Ta TOBCSKJICHHOI
KOMYHIKaIlii, a TakoX OTPUMAalOTh HEOOXIAHI 3HAHHS ISl MiATOTOBKH BJIACHUX MPOMOB, HOBHH YU
peKIamMu.

IIpepekBi3uTu: TPOXOMKEHHST KypciB: Jlekcukonoriss aHmIiichkoi MoBH, CTHIIICTHKA aHTJIIHACHKOT
MOBH, BOJIOAIHHSI aHITIICHKOIO MOBOIO Ha piBHI, He HIbK4e Cl.

Pesyabraru HAaBYaAHHSA:

3K 2. 3narHicTh 30epiraTu Ta MpUMHOXYBAaTH MOPaJbHI, KYJIbTYPHI, HAYKOBI LIHHOCTI 1 IOCATHEHHS
CYCIJILCTBA Ha OCHOB1 pO3YMIHHS 1CTOpIi Ta 3aKOHOMIPHOCTEH pO3BUTKY MPEAMETHOI 00JI1acTi,
il MiCIIsl y 3arajbHii CUCTeMi 3HaHb PO MPUPOY 1 CYCIIBCTBO TA Y PO3BUTKY CYyCIIIbCTBA,
TEXHIKH 1 TEXHOJIOT1H, BAKOPUCTOBYBATH P13HI BUJU Ta POPMH PYyXOBOI aKTUBHOCTI JUISI
aKTHBHOT'O B1JIMOYMHKY Ta BEECHHS 310pPOBOTO CIIOCOOY JKUTTH.

3K 5. 3gaTtHICTh YYUTHUCS 1 OBOJIOMIIBATH CyYaCHUMH 3HAHHSMH.

3K 6. 3naTHICTh 10 MOIIYKY, ONPAIFOBaHHA Ta aHaNi3y iHPOpMAaLii 3 PI3HUX JKEpell.

3K 7. YMiHHS BUSBISTH, CTAaBUTH Ta BUPILIYBATH NPOOIeMHU

3K 8. 3narHicTh npamoBaTi B KOMaH/1i Ta aBTOHOMHO.

3K 9. 31aTHiCTh CHIKYBaTHCS 1IHO3€MHOIO MOBOIO.
3K 10. 3natHicTh 10 aOCTPAKTHOTO MUCJICHHS, aHATI3y Ta CHHTE3Y
3K 11. 3naTHiCTh 3aCTOCOBYBATH 3HAHHS Y MPAKTHYHUX CUTYaLlIsX.

3K 12. HaBuuku BUKOpUCTaHHS iH(OpMALIHHUX 1 KOMYHIKAIliTHIX TEXHOJIOTIH.

3K 13. 3natHicTh MPOBEACHHS JA0CIIKEHb HAa HAJIC)KHOMY PiBHI

@K 2. 3naTHiCTh BUKOPUCTOBYBATH B MPOQECiiftHii TiSIBHOCTI 3HAHHS PO MOBY SIK 0COOJINBY 3HAKOBY
cuctemy, ii mpupony, GpyHKIii, piBHi.

@K 4. 3natHicTh aHaANI3yBaTH JiaJIeKTHI Ta COLiaJIbHI PI3HOBUIM MOBH, IIIO BUBYAETHCS, ONMUCYBATH
COIIIOJIIHTBAJIbHY CHUTYAITiIO.

@K 6. 3naTHICTH BUIBHO, THYYKO i €(DEeKTHBHO BUKOPHCTOBYBATH MOBY(H), 110 BUBYAETHCS(IOTHCS), B
YCHIN Ta MUCHMOBIN (HOpMI, Y PI3HUX KaHPOBOCTUIILOBUX PI3HOBUAX 1 PETiCTpax CHUIKYBaHHS
(ogiuiitnomy, HeodimiiHOMY, HEWTpaJbHOMY), /Ul PO3B’SI3aHHS KOMYHIKATUBHHUX 3aBAaHb Y
pi3HUX cepax KUTTS.

®K 7. 3narHicTh 10 30MpaHHA W aHami3y, CHCTEMaTH3allil Ta iHTeprnpeTanii MOBHUX, JITEpPaTypHHUX,
donpkopHux  (akTiB, I1HTEpHpeTamii Ta TMepeKiaxy TeKCTy (3aJIeKHO Big oOpaHoi
crierfiamizariii).

®K 8. 37aTHICTH BiUIBHO ONEPYBaTH CHEIIaJbHOK TEPMIHOJOTIE IS PO3B’si3aHHS MpodeciiHux
3aBJaHb.

@K 9. YcBigoMiieHHs 3acajl 1 TEXHOJIOTIA CTBOPEHHS TEKCTIB PI3HUX KaAHPIB 1 CTUJIIB JEP>KaBHOKO Ta
1HO3eMHOI0 (IHO3EMHUMU ) MOBaMH.

®K 10. 3naTHicTh 3MIHCHIOBATH JIHTBICTUYHHM, JIITEpAaTypO3HABYMHN Ta creIiadbHUN (PiIoIOriYHII
(3as1exkHO Bij 00paHoi crierianizalii) aHaji3 TEeKCTiB Pi3HUX CTUIIB 1 )KaHPIB.

IIP 2. EdhextuBHO mpamroBaTy 3 iHGopmariiero: rooupatu HeoOXiaHY iH(OpMAILito 3 pi3HUX JHKEPEIT,
30KpeMa 3 (axoBoi JIiTepaTypu Ta eIeKTPOHHUX 0a3, KpUTUYHO aHaJi3yBaTH 1 iHTepIpeTyBaTu
i, BHOPSIKOBYBATH, KJIaCU(IKyBaTH i CUCTEMAaTHU3yBaTH.



IIP 7. Po3ymiTu 0OCHOBHI npo6aemu (Hijomorii Ta miIxoau 10 iX po3B’A3aHHS 13 3aCTOCYBaHHSIM
IOLUIBHMUX METOIB Ta IHHOBAIIHMX IT1AX0IIB.
IIP 9. Xapakrepu3yBaTH JliaJeKTHI Ta COIiaJIbHI PI3HOBUIN MOBH, 1110 BUBUAETHCS, OMTUCYBATH
COIIIOJIIHTBAJIbHY CHUTYAITiIO.
IIP 11. 3HaTy NPUHIUIN, TEXHOJIOTII 1 MPUHOMHU CTBOPEHHS YCHUX 1 MUCHMOBUX TEKCTIB Pi3HUX

YKaHPIB 1 CTUIIIB JEP>KaBHOIO Ta 1HO3€MHOIO (1HO3EMHHMH ) MOBaMH.

IIP 12. Anani3yBaTu MOBHI OIMHUIIl, BA3HAYATH TXHIO B3aEMOJIII0 Ta XapaKTepPH3yBaTH MOBHI SIBHIIA 1

MPOILIECH, IO TX 3yMOBIIOIOTh.

ITP 15. 3nilicHoBaTH JIIHIBICTUYHUHN, JIITEpAaTypO3HABUMil Ta crieliadbHUN (IONOTIYHUN aHaTi3
TEKCTIB PI3HUX CTHIIIB 1 )KaHPIB.
ITP 16. 3Hartu i po3yMiTH OCHOBHI MOHSATTS, T€Opii Ta KOHLENIII 00paHoi (inonoriyHol cremianizanii,
YMITH 3aCTOCOBYBATH iX y nmpodeciitHiil AISTBHOCTI.
IIP 17. 36uparu, ananizyBaTu, CHCTEMAaTH3yBaTH i iHTepIpeTyBaTu (GakTH MOBH i MOBJICHHS i
BHKOPHUCTOBYBATH X JIJIsl O3B’ SI3aHHS CKJIQJHKUX 3a/1a4 1 MpooJieM y crerianizoBaHux cepax
npodeciitHoi AisUTbHOCTI Ta/ab0 HaBYAHHSI.
IIP 19. Maru HaBUYKY y4acTi B HAYKOBHUX Ta/a00 MPUKIAIHUX JOCIIHDKEHHAX Y raixy3i (piutoaorii

Onuc HaBYAJIBHOI JUCHHUILTIHA
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Tewm npakTHnux 3micToBuii moayab 1. Representation in Media
3aHATH
Tema 1. Media literacy: 12 4 3 12 ) 10
key concepts
Tema 2. Visual Literacy | 12 4 8 12 12
Tema 3.
Representation: gender | 12 4 8 12 2 10
biases
Tewma 4.
Representation: ethnic | 12 4 8 12 12
stereotypes
Pazom 3a 3M 1 48 16 32 [48 4 44
3micToBuii Mmoayab 2. Manipulation in Media
Tema 5. Propaganda 1 ,, 4 g |12 2 10
and ideology in media




Tema 6. Fake news and

deep fake technology 12 4 8 12 12

Tema 7. Advertising,

culture jamming, and

PR technologies in 12 4 8 12 12

media

Tewma 8. .Reﬂectlon and 6 ) 4 6 6

summative essay

Pazom 3a 3M 2 42 14 28 |42 40
90 30 60 |90 6 84

YCcboro roauH

TemaTuka NPaAaKTHYHUX 3aHATH 3 MePeJiKOM MUTAHb

Ha3zBa temn

IIuTanudg i 3aBIaHHA 10 TEMU

Tema 1. - Discuss: How does the media shape your perception of reality?
Media - Case studies of media influence on recent events
literacy: key |- Practical Task: Students analyse a video commercial and advertising post according
concepts to the five principles of media analysis
Tema 2. - Apply Critical Analysis Questions to analysing recent news
Visual - Analyse selected images (news photos, ads, social media posts) for hidden messages
Literacy and manipulative techniques
- Students choose one visual (ad, meme, or poster) and deconstruct its meaning:
denotative vs. connotative elements.
Project Presentation:
- Why memes go viral and how they influence public opinion
Tema 3. - Discuss examples of gender-related stereotypical representations in Disney
Representatio animations
n: gender - Group discussion: examples of gendered advertising or media campaigns
biases - Students bring 2-3 ads or social media posts and identify gender stereotypes, then
rewrite or redesign one to avoid bias.
Project Presentation:
- Gender roles in cartoons and kids' shows: what messages do
they send?
Tema 4. - Discuss the video ‘Why We Hate Apu’
Representatio | - Case study: representation of ethnic minorities in films or social media
n: ethnic - Students analyse one media product (film clip, article, or ad) and suggest
stereotypes improvements for fairer representation.
Project Presentation:
- Stereotypes in movies and TV shows: who gets
misrepresented the most?
Tema 5. - Discuss the video ‘Media and Money’
Propaganda |- Discuss modern propaganda techniques (e.g., in news, TikTok, and political
and ideology advertising)
in media - Students select a propaganda piece (historic or modern) and map the techniques

used (symbols, language, emotional triggers).
Project Presentation:
- How political campaigns use social media to influence
voters: real examples




Tema 6. Fake | - Analyse recent cases of misinformation in local or international media

news and - Students use a fact-checking tool (e.g., Google Reverse Image Search) to verify a
deep fake suspicious post or headline.
technology - Discuss the video ‘Media and Mind’

Project Presentation:
- Deepfakes and Al-generated content: can you trust what
you see online?

Tema 7. - Debate: Where is the line between creative advertising and manipulation?
Advertising, |- 35 core techniques in creating advertising
culture - Students create a mini “culture jam” project: redesign an ad or brand message to
jamming, and expose its hidden agenda?
PR Project Presentations:
technologies - Influencers, filters, and unrealistic beauty standards on
in media social media

- How ads use psychology to make you buy things you don’t

need

- What makes some ads unforgettable? The secrets behind
viral marketing

Tema 8. - Students write a reflective piece (300—400 words) summarising how their
Reflection understanding of media changed during the course and propose one personal
and strategy for critical media consumption.

summative

essay

3aBaaHHs /151 CAMOCTIHHOI po00OTH CTYIEHTIB

Ha3Ba temn 3aBaaHHA 10 TeMHU KinbkicTh
rOIUH
(nenna/
3204Ha)
Tema 1. Media Personal Media Diary 8/10
literacy: key concepts Task: Track your media consumption for one week (platforms,

sources, time spent). Identify the most frequent sources and
assess their reliability.
QOutcome: 1-2 page reflection on your habits and biases.

Tema 2. Visual Visual Message Analysis 8/12
Literacy Task: Choose a social media post, meme, or advertisement.

Analyze its denotative and connotative meaning, colors, and

framing.

Qutcome: Short analytical report with screenshot.
Tema 3. Gender Stereotype Spotting 8/10
Representation: Task: Collect three examples of gender portrayal in local
gender biases media (ads, TV, social networks). Identify stereotypes and

suggest alternatives.
Outcome: Comparative table + I paragraph conclusion.

Tema 4. Ethnic Representation Study 8/12
Representation: ethnic Task: Find one recent article, movie, or video showing an
stereotypes ethnic minority in Ukraine. Analyze its representation: neutral,

biased, or positive?
QOutcome: 1-page analysis with examples.

Tema 5. Propaganda Propaganda Case Study 8/10
and ideology in media Task: Identify a piece of wartime or political propaganda in
Ukrainian media. Explain the techniques used (emotions,
symbols, slogans).




Outcome: Visual + commentary (5—7 sentences).

Tema 6. Fake news Fake News Fact-Check 8/12
and deep fake Task: Select a trending news story or post (Facebook,
technology Telegram, TikTok). Use fact-checking tools (Snopes, StopFake,

reverse image search) to verify it.

Deepfake Awareness Post
Task: Research one case of deepfake use in Ukraine or
globally. Create an infographic or short post warning others

about it.
Tema 7. Advertising, | Culture Jamming Creation 8/12
culture jamming, and Task: Take a well-known advertisement and modify it (digitally
PR technologies in or on paper) to reveal hidden manipulation or irony.
media Local Media Trust Survey

Task: Ask 5—10 peers or relatives which media sources they
trust most and why. Summarise the results.

Tema 8. Reflection Final Reflection Journal 4/6
and summative essay Task: At the end of the course, write a reflective piece: “How
my media awareness has changed and what I will do
differently.”

Qutcome: 300—400-word reflection.

Pazom 8/10

MeTtoau HABUAHHA:

e Meron npoektiB: CTBOpEHHS 1 peamizallisi CTyACHTaMH NPOEKTIB, sIKi BKIIIOYAIOTH B cebde
BUKOPHCTaHHS aHIITIMCHKOT MOBH.

o Kpymmii ctisi: OOroBOPEHHS TEMH BEIHKOIO TPYTIOI0, KOKEH MA€ MOYKIIMBICTh BUCIIOBHTH CBOIO
TYMKY.

e [pymnosa pobora: Po60oTa B Manux rpymnax Juisi BUpIlICHHs 3aBaHb Ta BAKOHAHHS MTPOEKTIB.

e Jlebaru (Debates): CTyneHTH 00rOBOPIOIOTH IEBHY TEMY, IPEACTABIISIIOUN P13HI TOUKH 30pYy Ta
apryMeHTH.

e BuxopucTaHHs BijeoMaTepialiB JUIA JEMOHCTpallii MOBHHUX HAaBHYOK Ta BIPTyaJlbHUX
3yCTpiuelt sl CIUIKYBaHHS Ha 1HO3EMHI MOBI.

e BuKOpHCTaHHs CIeliali30BaHUX MPOTrpaM Ta BeO-CAWTIB, AKI HAAAIOTh MOXJIMBICTH BHUBYATH
MOBY 4epe3 BIIPaBH, TECTH Ta IHTEPAKTUBHI YPOKH.

e BukopucTaHHs €JIEKTPOHHUX BEPCid MiJPyYHUKIB, BIIKPUTUX HABUAIBHUX PECYpCiB, ayio- Ta
BijieoMaTepiaiiB

CucreMa KOHTPOJIIO TA OLIHIOBAHHS

MeToau KOHTPOJIIO:
e VcHi: iHaUBiAyanbHE Ta (PPOHTAIbHE OMUTYBAHHSA, CITIBOECiIa, y4acTh y AUCKYCIsX.
e [IucbMOBI: BUKOHAHHS KOHTPOJIBHHUX POOIT, ece.
e TecToBi: BUKOHAHHS TECTIB BIIKPUTOTO Ta 3aKPUTOTO THIMY (OHJIAH a00 MUCHMOBO).
e [IpaxkTuuHi: 3aXUCT MPOEKTIB, IPE3EHTALlI}, pO3B’I3aHHS CUTYaTUBHHX 3ajJay (case study).

DopMH KOHTPOJIIO:
e [loTouHMIl: OIIHIOBaHHS POOOTH CTYACHTA MPOTATOM CEMECTPY Ha MPAKTUUHUX 3aHATTIX.
® MonynbHUil: KOHTPOJIbHI 3aX0 MICTs 3aBEPIICHHS 3MICTOBOIO MOYJISL.
e [lincymKkoBwMii: 3aiK.

Kpurepii ouiHl0OBaHHSI NOTOYHOI0 TA MiZICYMKOBOI'0 KOHTPOJIIO



OniHIOBaHHSI HABYAIBHHUX JTOCATHEHb CTYIEHTIB 3 JUCIHIUTIHU 3A1HCHIOEThCS 32 100-0ambHOO KA.
3araqbHUIA MIJICYMKOBUH Oal CKJIQJAa€ThCs 13 CyMH OalliB 3a MOTOYHHN KOHTPOJIb MPOTITOM CEMECTPY
(MmakcumyMm 80 OamiB) Ta OayiB 3a MiJCYMKOBUI KOHTpOJb — 3ajik (MakcumyMm 20 GaniB). dopmamu
MIOTOYHOTO KOHTPOJIIO €:

- poboTa Ha MNPaKTHUYHUX 3aHATTAX: YCHA YYacThb y JHUCKYCifiX, NpE3EHTAallisl pe3yJabTaTiB
BHKOHAHHS TPYIOBUX MPOEKTIB, TecTyBaHHs (Progress Checks) Ta mpe3eHTallisi BUKOHAHUX
BJIOMA MPAKTUYHUX 3aBJaHb.

Po3noain 6aJiB Ha MOTOYHI BUAM KOHTPOJIIO 32 TEMaMH Ta KpUTepil iX olliHIOBaHHS

- aKTHBHA YYacCTh y JIUCKYCIi Ha MpaKTUYHUX 3aHATTAX (1 3aHATh * 3 Oanu = 45).
- mepeBipka 3HaHb y popmi TecTtyBaHHs (2 Tectu * 5 6aniB = 10).
- yCHa NIpe3eHTallisl BAKOHAHUX BIOMa MPaKTUYHUX 3aBaaHb (3 3aBganHs * 8 OauiB = 25)
TakoX KOXKHOTO 3aHATTS BiZOYBa€TbCS MiHI-TIPE3EHTAllisl MONEepPeIHbO O0PaHOI TEMH MPOEKTY.
Orrinka KO)KHOTO YYaCHHUKA 3aPaXOBY€EThCS OKPEMO 0 3aTiKy.

KpuTepii ouiHIOBaHHS YCHOI pOOOTH HA MPAKTHUYHMUX 3AHATTAX:

® 9-10 6axiB: CTyIeHT IEMOHCTpPY€E ITMOOKE PO3yMiHHS TEOPETHYHOTO MaTrepiaiy, akTUBHO Oepe
y4acTh y TUCKYCii, apTyMEHTY€ CBOIO AYMKY, BAKOPHUCTOBY€ MPO(]eCiiftHy TepMiHOJIOTIIO.

e 5-8 6anu: CTyaeHT OpIEHTYETHCS B MaTepialli, aje BiMOBIII HEMOBHI a00 HEIOCTATHHO
apryMEeHTOBaHI; IaCUBHA y4acTbh y JUCKYCII.

e 1-4 6anu: OparmeHTapHi 3HaHHS, HE3JATHICTh 3aCTOCYBAaTH TEOPIIO J0 MPAKTUUYHUX CUTYaIlii.

MMincymMKoBHiA KOHTPOJIb IPOBOIUTHCS y (POpMi 3aTiKy Ta OIiHIOEThCS Y 20 OaiB.

Buja po6oru Makc. KiIbKicTh 0aJ1iB
3aikoBe ece (BUKOHYETHCS MHUCbMOBO) 10
I’pynoBHii IPOEKT (IIPOTATOM CEMECTPY) 10
Pa3om 3a 3aaik 20 6aniB

Kpurepii Ta napameTpu oliHIOBaHHS 3aJIiIKOBOIO ece:

Teza. ChopmynibOBaHO Te3y, sIKa MIPE3CHTYE BIIACHY, HE3MIHHY BIPOIOBXK YChOTO BUKJIALy TIO3HUIIIIO
10710 TOpYyIIeHoi B 3aBAaHHI npobieMu — 3 Oanu. Y poOoTi HEMae BIPABHOTO (OPMYIIOBAHHS TE3H,
ajie € peuyeHHs Ta KJIIOYOBI CJIOBA, L0 BIJOMBAIOTH BIACHUN MOV HAa 0OroBOproBaHy mpobdiemy — 1
6an. He ¢opmynboBaHo Te3u. 3MICT BUCIIOBIEHHS CBIIYMTH MPO BiJICYTHICTh BJIACHOT MO3MLII 1I0A0
nopyieHoi npobieMu i HecOpMOBaHICTH TOTO YM IHIIOTO HOMISAY Ha Hei. Teza He BiANOBITAE
3anponoHoBaHiil Temi — 0 GaniB

Apzymenmu. 1logaHo pO3BUTOK BIACHOI JYMKH, HAaBEJEHO JOPEUHUM 1 MEPEKOHJIMBUN apryMEHT
(oxa3, mijncTaBa s OOIPYHTYBaHHS, MiITBEPPKEHHsS BUCIOBIEHOI Te3H), SIKUM MOB’s3ye Te3y 3
npukinagamMu — 3 6anu. He HaBeeHO KOAHOTO apryMeHTy AJisi OOTpYHTYBaHHs Te3U ab0 HaBeIeHUI
apryMeHT He € qopeunuM — 0 GamiB

Jociunicms, nocniooenicms. BUCIOBIIOBaHHS JIEMOHCTPYE 30CEpEIKEHICTh Ha OOroBOPIOBAHIM
npoOneMi, IUTICHUNA, TOCIITOBHHUM 1 HECYNEPEUWINBUI PO3BUTOK TyMKH (JIOT1YHICTH 1 MOCHIIOBHICTH
BUKJIQMy). 3asBI€HA Te3a TOCTIIOBHO AOBOAWTHCA. CTYIEHT TOCTIHHO TPHUMAE IMOPYHIIEHY HHUM
npobieMy y ¢okyci cBO€i yBaru, He BiJacTynaroud BOIK. CTyIEHT BHCIIOBIIOE TYMKH B IEBHIN
MOCJTIIOBHOCTI, BIJOMpaE JCKCUYHUN MaTepiall i MOBJICHHEBI 3aCO0M BiAMOBITHO O TEMH W CHUTYyaIii —



2 Oamu. IlomiTHe BiOXWJIEHHS BiJl OOTOBOPIOBAHOI TEMH, € TOPYIIEHHS JIOT1YHOCTI, IUTICHOCTI,
nocaigoBHocTi, PoboTa HEe cTpykrypoBaHa 3a aO3amammu — 1 Oan. Jloriku BUKIATy, IUTICHOCTI ¥
MOCIIAOBHOCTI AyMKHU HeMae — () 6ai.

Bucnoeok. HanpukiHIli BIaCHOTO BUCJIOBIIOBAHHS CTYACHT POOUTH MiJICYMOK 31 CBOTO JOBEIICHHS,
yKa3yloud Ha Te, Ky AyMKY (IIO3HIII0) BiH YpelTi TpUMaB Y IOJIi 30pYy, KOJIM HaBOAWB apryMeHTH U
NpuKIaau. BUCHOBOK BIiAMNOBIAA€ 3ampoIOHOBAHIA TE€Mi W OPraHIYHO BUILIMBAE 31 CHOPMYITHOBAHOL
TE3W, ApTYMEHTIB 1 MpUKIaaiB — 2 6amu. BUCHOBOK JIHIlie YacTKOBO BiJMOBiAA€ Te31 a00 HE MOB'sI3aHUM
3 apryMeHTaMH Ta npukiagamMu — 1 6an. BUCHOBKY HeMae; BUCHOBOK HE BiANOBiTae chOpMyIbOBaHIM
y BJIACHOMY BHCJIOBJIIOBaHHI T€31; BUCHOBOK HE MOB'sI3aHMIA 3 aprymeHTamu — 0 6auris.

Kpurepii Ta napameTpu OLiHIOBAHHS NIPOEKTIB:

1. 3micToBHE HamOBHEHHs Ta MeToanyHa IiHHICT (Content & Methodology) — 4 Ganu
2. Ctpykrypa, jJoriunicts Ta odopmiieHHs (Structure & Presentation) — 3 6anu

3. Komanana po6ora ta BHecok yuacHUKiB (Collaboration & Contribution) — 2 6anu

4. Ilpe3enTaris Ta BiAnoBiaAs Ha 3anuTanHsa (Presentation & Q&A) — 1 6an

Po3noain 6aJiiB, iKi OTPMMYIOTH CTYICHTH

[ToTtoune ouiHIOBaHHS (@youmopHa ma camocmitina poboma) KinbkicTs CymapHa
3micToBuii MOIyNb 1 3micToBUI MOIYIb 2 GaniB K-Tb OB
40 40
T1 T2 T3 T4 TS5 T6 T7 T8 20 100
10 10 10 10 10 10 10 10
IlIkana oninoBanHa: HamioHajadbHa Ta ECTS
Ouninka 3a Ouinka 3a mkajaow €EKTC
HAIlIOHAJIBHOIO . IlosicHeHHH 3a
Ouinka (6a,1m)
HIKAJI0I0 PO3IHPEHOI0 KAJIO
Binminno A (90-100) BIJIMIHHO
B (80-89) Jy:ke obpe
Hodpe C (70-79) n06pe
JaoBiIL D (60-69) 32J]0BIJIBHO
o 0 E (50-59) JOCTATHEBO
FX (35-49) (HE3a10B1IBHO)
] 3 MOKJIMBICTIO TIOBTOPHOTO CKJIAJJaHHS
He3anosinsHo ,(He3aﬂ0B1HbH0) -y
F (1-34) 3 000B’SI3KOBUM CaMOCTIHHHUM
OTpAIOBAHHSAM OCBITHBOTO
KOMITOHEHTY JI0 MEPECKIIagaHHs

IlepeJiik MUTAHb V11 CAMOKOHTPOJIIO TA MiICYMKOBOT0 KOHTPOJIIO:

Define media literacy and explain its key concepts.

Discuss the importance of visual literacy in the context of media consumption.

Analyse how femininity is represented in contemporary media. Provide specific examples.
Examine the representation of masculinity in media and its impact on societal perceptions.
Identify and critique common ethnic stereotypes found in media. How do these stereotypes affect
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public opinion?

6. Discuss the portrayal of Ukrainians in global media. How does it differ from local
representations?

7. Explain the concept of propaganda in the media. Provide historical and modern examples.

8. Describe the technology behind fake news and deep fakes. How can these technologies be
identified?

9. Discuss the role of advertising technologies in shaping consumer behaviour.

10. Examine the influence of PR technologies on public perception and media narratives.

11. Analyse the representation of women and beauty in media. How does this representation affect
societal standards?

12. Explore how race is represented in the media. What are the consequences of these representations?

13. Examine how social status is portrayed in the media. How does this representation affect viewers'
perceptions?

14. What are effective ways to combat stereotypes in the media? Provide examples of successful
initiatives.

15. Discuss the language of media and its role in shaping public opinion. How do media outlets use
language to influence audiences?

16. Compare and contrast the portrayal of politicians across different media platforms. What are the
key differences and similarities?

17. Examine media as a global business. Where does the money come from, and how does it impact
media content?

18. Define culture jamming and discuss its effectiveness as a form of media critique.

19. Evaluate the effectiveness of Social Media Marketing (SMM). Is it worth the investment for
businesses?

20. How do visual elements contribute to the effectiveness of propaganda in media? Provide
examples.

21. Discuss the ethical implications of using deep fake technology in media. What are the potential
consequences?

22. Analyse the influence of PR campaigns on media narratives. How do they shape public
perception?

23. What role does advertising technology play in targeting specific demographics? Provide examples
of targeting strategies.

24. Explore the impact of Instagram influencers on consumer behaviour. How do they contribute to
modern consumerism?

25. Discuss the role of media in reinforcing or challenging traditional gender roles. How effective is
the media in changing societal norms?

3apaxyBaHHs pe3y/bTaTiB HepopMaIbHOI OCBiTH

3rinHo 3 «llonokeHHsM Tpo B3aeMofil0 (GopmManbHOI Ta HeopManbHOI OCBITH, BHU3HAHHS
pe3yabTaTiB HaBuaHHS (3100yTHX HUISIXOM HedopManbHOI Ta/abo 1H(OPMaIbHOI OCBITH, B CHUCTEMI
¢dopmanbHOi ocBiTH) y YepHiBeLbKOMY HalllOHaJIbHOMY YHiBepcuteTi iMmeHi HOpis denpkoBuua
(mpotokon Nel6 Bix 25 nucronana 2024 poky)» Ta 3rigHO pilleHHs Kadeapu aHMIHCBEKOI MOBH PO
BU3HAHHS pE3yJbTaTiB HaBYaHHS, 3100yTHUX HUIAXOM HedopMmaiabHOi ocBiTH (mporokon Nel Bin
22.01.2025), mig dYac NPOXOKEHHS KypCy pe3ylbTaTd HaBYaHHS CTYAEHTIB, OTpPUMaHl Yy
HedopManbHIN OCBITI, 3 MOXKITUBUM TIEpe3apaxyBaHHIM:

- TeM/TeMH 3MICTOBHX MOJIYJIB, sKi CIIBBIJIHOCHI 3a 3MICTOBHM HAIIOBHEHHSM JI0 3HaHb,
OTPUMAHHUX MUIIXOM HEe(POpPMaIbHOT OCBITH; SKIIO OTpUMaHi B HehOpMaibHIM OCBITI 3HAHHS
MOTTHOMIOIOTE 1 PO3MIUPIOIOTH TEMY / TEMHU 3MICTOBUX MOAYJIIB;



- IHIWBIyallbHOTO 3aBJaHHs, SKIIO OTpUMaHi y HedOpMalbHIi OCBITI 3HAHHS BiAMOBITAIOTH
3araJlHOMY CIIPSIMYBaHHIO JTUCIUTUTIHU;

- TeM / TeMH CeMIHapChKHX 3aHsTh, SIKi CIIBBIIHOCHI 32 3MICTOBHM HAIIOBHEHHSIM JI0 3HAHb,
OTPUMAHMX IIIAXOM HEePOPMabHOI OCBITH; SKIIO OTpHMaHi B HedOpPMaIbHINH OCBITI 3HAHHS
MOTTHOMIOIOTH 1 PO3MIKUPIOIOTH TEMY / TEMU CEMIHAPCHKUX 3aHSTh;

- TeM / TeMHU CaMOCTIHHOI poOOTH, SIKI CITIBBIIHOCHI 3a 3MICTOBMM HAIlOBHEHHSIM JI0 3HaHb,
OTPUMaHUX MUIAXOM He(QOpManbHOI OCBITH; SKIIO OTpUMaHi B HepOpMalbHIM OCBITI 3HAHHS
MOTTHOTIOIOTH 1 PO3MIUPIOIOTHh TEMY / TEMU CaMOCTIHHOT poOOTH.

Jlnst BU3HaHHS U mepe3apaxyBaHHs 3HaHb, OTPUMAHUX y He(OPMaJbHIM OCBITI, CTYAEHTY CIiJ
MPEACTAaBUTH CePTUQIKAT, IO MIATBEPIKYE 3M00yTTS 3HaHb Y HE(OPMaJIbHIM OCBITI.

Hlnaxu 3700yTTS 3HaHB y He(QOpMaNbHIA OCBITI: TPEHIHTHW, OCBITHI M NpakTH4YHI KypcH,
ceMiHapu i BeO1HapH, JIITHI / 3MMOBI IITKOJIK TOIIIO.

VY mporeci BUBYCHHS TUCHMILUIIHM 3100yBauy OCBITH Moxe OyTH 3apaxoBaHo 10 25% 0auiB,
OTPUMaHMX 3a pe3yibratamMu HedopmanbHOi Ta/abo iHGOPMaIbHOI OCBITH 3 MpPOOJEM, IO
BIIMOBIJA0TH TEMATUL[l HABYAILHOT JUCIIAIUIIHHY.
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MpaBUJIaM aKaJEeMIYHOI JOOPOYECHOCTI Ta iH. HOPMATUBHO-IIPABOBUM JOKYMEHTAaM, 3aTBEPIPKEHUM B
UepHiBenbkoMy HalllOHAJIbHOMY YHIBepcuteTi iMeHi FOpis deaprkoBuda

(https://www.chnu.edu.ua/universytet/vazhlyvo/akademichna-dobrochesnist/).
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