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1. MeTa HaBYAJIbHOI AUCHUILIIHM:

Juctumutina «CTpaTerii CTOPITEIUTIHTY)» BU3HAYa€e CBOIO MeTy y (opMyBaHHI
CHUCTEMH TEOpPETMYHMX 3HaHb Ta NPAKTUYHUX HABUYOK II0JI0 CTBOPEHHH,
CTPYKTYpYBaHHs Ta TPOCYBaHHS HapaTHWBIB, sIKi 3/aTHI €(QEKTHBHO BIUIMBATH Ha
ayJUTOpIiI0, TPAHCIIOBAaTH IIHHOCTI OpeHay abo i7ei aBTopa B yMOBaxX Cy4acHOTO
iH(OPMALIIITHOTO TIPOCTOPY.

[lepeBaru BUBUEHHS AMCLUILIIHU MOJATAlOTh Y PO3BUTKY KPUTHUHO BaXKIMBHUX
HaBMYOK CaMOIIPE3CHTallil Ta MEPEeKOHAHHS, L0 JO3BOJSE CTYyACHTaM €(QEeKTHBHO
OynyBatu mnpodeciiiHy KoMyHiKaiilo Ta BiaacHUH Openna. OmnaHyBaHHS CTpaTeriit
CTOPITEJUTIHTY HaJa€ NPAaKTUYHI IHCTPYMEHTH JUIA ajanTaiii KOHTeHTY Mix pi3Hi
MeaiamnatdopMu, 3abe3neuyroud BUCOKUHN PIBEHb 3aIy4EHHS ayJUTOpii B Cy4acHOMY
IU(POBOMY CEepPEIOBUIIII.

Pe3yabTaTn HaBYaAHHS:
3K 5. 3naTHICT yuuTHCA 1 OBOJIOIIBATH CyYaCHUMH 3HAHHIMH.

3K 8. 3naTHICTh MpaIoBaTi B KOMaH/l Ta aBTOHOMHO.

3K 9. 31aTHICTh CHIKYBaTHCS 1HO3EMHOIO MOBOIO.
3K 10. 3xatHicTh 10 aOCTPaKTHOTO MHUCIICHHS, aHAJI3y Ta CHUHTE3Y.

3K 11. 31aTHicTh 3aCTOCOBYBATH 3HAHHS Y MIPAKTUYHUX CUTYAIIisX.
3K 12. HaBuuky BUKOpUCTAHHS 1HPOPMALIHHIX 1 KOMYHIKAIIHHUX TEXHOJIOTIH.
3K 13. 3atHicTh IPOBENCHHS JOCHTIKEHb Ha HAIEKHOMY PiBHI.

@K 1. YcBinomiIeHHS CTPYKTYpH (HUTONOTIYHOT HAyKH Ta i1 TEOPETUYHUX OCHOB.

@K 2. 31arHICTh BUKOPHCTOBYBATH B npodeCiiHiil AIsUTBHOCTI 3HAHHS PO MOBY SIK
0cOOJIMBY 3HAKOBY CUCTEMY, ii IpUPOAY, QyHKLUIT, piBHI.

@K 4. 3nardicTs aHanisyBaTd JUQICKTHI Ta COLialbHI DI3HOBHAM MOBH, IO
BHBYAETHCS, OMMCYBATH COLIIOMIHIBAJIbHY CUTYALIIO.

®K 6. 31aTHICTH BUIBHO, _THY4YKO 151 e(beKTHBHO BUKOPHCTOBYBAaTH MOBY(H), IO
BUBYAETBCS(IOTHCA), B YCHI Ta NUCbMOBIH (OpMi, y PI3HHX JKaHPOBO-CTHJIBOBHX
plBHOBI/II[aX 1 perictpax cmiikysauHs (oQiuiiHOMy, HeodiUiiHOMY, HEHTpaIbHOMY),
JUISL pO3B’SI3aHHS KOMYHIKaTHBHUX 3aBJIaHb y PI3HAX Cepax KHTTS.

@K 7. 3parHicTs 10 30MpaHHs i aHal3y, CHCTEMATH3allil Ta IHTEpIpeTalii MOBHUX,
nitepaTypHuX, (ONBKIOPHUX (AKTIB, IHTEpHPETaLii Ta MepeKiaxy TEeKCTy (3ane>KHo
BiJl 0OpaHOi criemiaizartii).

Ilpocpammui pe3ynomamu Haguanus
3HATH:
ITPH 1. BinpHo cminkyBatucs 3 npodeciiHuxX NUTaHb i3 paxiBusgMu Ta HeaxiBUIMU
JIepKaBHOIO Ta 1HO3EMHOIO(MMH) MOBaMHU YCHO i MMUCHbMOBO, BUKOPUCTOBYBATH iX JIJIst
oprasizaiii eheKTUBHOI MIKKYIbTYpHOI KOMYHIKaIlii.
ITPH 5. CoiBnpaitoBatu 3 Kojeramu, MpeiCTaBHUKAMU 1HIIUX KYJIbTYp Ta Pemirii,
npuOIYHUKAMU PI3HUX MOJITHYHUX HOTIISIIB TOIIO.

BMIiTH:

IIP 2. EdexTuBHO mpaioBaT 3 iHpopMali€eo: n100upaTu HeoOXiaHy iHpopMarlio 3
pi3HuX JKepen, 30Kpema 3 (axoBoi JITEpaTypw Ta EJIEKTPOHHUX 0a3, KPUTHYHO
aHaynizyBaTu W IHTepOpeTyBaTH 1ii, BIOPSAKOBYBAaTH, KiacudikyBaTu U
CHCTEMaTH3yBaTH.

NP 8. 3unatu # pOSyMlTI/I CUCTEMY MOBH, 3arajibHi BIIACTHUBOCTI mTepaTypH K
MHCTEIITBA CJIOBAa, ICTOPII0 MOBH 1 JIITEpaTypH, IO BHUBYAIOTHCSA, 1 BMITH
3aCTOCOBYBATH IIi 3HAHHS y Mpodeciiiniii JiSITbHOCTI.

ITPH 10. 3naTi HOpMU JiTepaTypHOI MOBH Ta BMITH X 3aCTOCOBYBATH y MPaKTUUHIH
nisutbHocTi. TP 11. 3HaTM NPUHOWIM, TEXHOJIOTil 1 MPUHOMH CTBOPEHHS YCHUX i
MMCbMOBHX TEKCTIB PI3HHMX JKaHPIB 1 CTHJIIB JICPKABHOIO Ta 1HO3€MHOIO (IHO3EMHHMH )



MOBaMH.

ITP 12. AHanizyBaTd MOBHI OJIMHMIII, BU3HAYATH IXHIO B3aEMOJIII0 Ta XapaKTePU3yBaTH
MOBHI SIBUIIIA 1 TIPOIIECH, IO iX 3yMOBIIOIOTb.

ITP 14. BuxopuctoByBaTd MOBY(H), 110 BHUBYAETHCI(FOTHCS), B YCHIM Ta MHUCHMOBIN
dopMi, y PpI3HEX IKAHPOBO-CTWJIBOBHX PI3HOBHAAX 1 PEricTpax CIIUIKyBaHHS
(odiniiiHoMy, Heo(iliHOMY, HEUTpanbHOMY), UISI PO3B’SI3aHHS KOMYHIKATHUBHHX
3aBlIaHb y MOOYTOBIM, CYCIIbHIHN, HABYATIBbHIH, IpodeciiiHiid, HAyKOBii cepax KUTTS.

Onuc HABYAJIBHOI JUCHHUILTIHA
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HasBu 3micToBux

KinekicTh roguu

neHHa popma

3aoyHa (hopma

MOLyJIiB i TeM TOMY YHCIHI TOMY YHCIH1
YChOTO Y Y YChOTO Y Y
1| nab | iH7 | c.p. n | m [nab | iHx | c.p.
1 2 3 4 5 6 7 8 9 | 10 | 1T | 12 | 13
T
CMH MPARTHHAHUX 3microBuii MoayJb 1. Ocnosu cmopimeniney.
3aHATh
Tema 1. I_ntroduction to 6 ) 4 7 1 6
Storytelling.
Tema 2. Structural 6 ) 4 7 1 6
Mastery.
Tema 3. Character and 6 ) 4 7 1 6
Archetypes.
Dialogue.
Tema 5. Perspective and 6 ) 4 6 6
The Unreliable Narrator.
Tema 6. Immersive 6 ) 4 6 6
World-Building.
Tema 7. Pacing, Tension, 6 ) 4 6 6
and Symbolism.
Pasom 3a 3M1 42 14 28 | 46 4 42
Temu npakTHHIX 3microBuii MoayJb 2. [Ipuxnaonuii cmopimenine.
3aHATH
Tema 8.Transmedia 6 ) 4 6 1 5
Storytelling.
Tema 9. Digital 6 ) 4 6 1 5
Storytelling and
Blogging.
Tema 10. Storytelling in 6 ) 4 6 1 5
Marketing.
Tema 11. Public 6 2 4 6 1 5
Speaking.
Tema 12 Storytelling as 6 ) 4 5 5
an EFL Method.
Tema 13. Designing 6 ) 4 5 5
Story-Based Lessons.
Tema 14. Final 6 ) 4 5 5
Showcase.
Tema 15. Final 6 ) 4 5 5
Showcase.
Pasom 3a 3M 2 48 16 32 44 4 40
Ycboro roaun 90 30 60 2 8 82

TemaTuka NPAKTHYHHUX 3AHATH 3 Hepe.]IiKOM NNUTAHb

Ha3Ba Temu (3aBaaHHs)

3micToBuii MoayJb 1




Tema 1. Introduction to Storytelling.

1. Why our brains love stories more than facts.
2. What are the 3 things a story must have?
3. Turn a grocery list into a short story.

Tema 2. Structural Mastery.

1. Intro to plot structures and timelines.
2. Why do clifthangers keep us watching?
3. Write the end of a story first, then the beginning.

Tema 3. Character and Archetypes.

1. Common character types like the Hero and Villain.
2. Why do we sometimes like the bad guys?
3. Create a hero with one very annoying habit.

Tema 4. The Art of Dialogue.
1. How to write talk that sounds real but isn't.
2. How do accents or slang show character?
3. Write a dialogue where no one says what they actually mean.

Tema 5. Perspective and The Unreliable Narrator.

1. First person vs. third person points of view.
2. Can we ever fully trust a storyteller?
3. Tell a lie about a crime from the criminal's view.

Tema 6. Immersive World-Building.
1. How to make a fictional world feel solid.
2. Why do rules matter more than the size of the world?
3. Describe a room using only sounds and smells.

Tema 7. Pacing, Tension, and Symbolism.

1. How to speed up or slow down a story.
2. How can an object (like a ring) represent an idea?
3. Use the weather to show a character's feelings.

3micToBHMi MOaYJIb 2

Tema 8.Transmedia Storytelling.
1. How to tell one story across different apps and platforms.
2. What happens when a story gets too messy across many channels?
3. Plan a story that starts on TikTok and ends in a podcast.

Tema 9. Digital Storytelling and Blogging.

1. How photos and videos change the way we read digital text.
2. Why do we trust "real" and "vulnerable" bloggers more?
3.  Write a short blog post using only 3 sentences and 1 image.




10 | Tema 10. Storytelling in Marketing.
1. Why people buy "feelings" and "values" instead of products.
2. How can a brand make you feel like you belong to a club?
3. Create a 30-second ad for a boring object like a pencil.
11 | Tema 11. Public Speaking.
1. How to use a personal story to grab an audience's attention.
2. Why is how you move and speak more important than your words?
3. Practice a 1-minute intro that makes people want to hear more.
12 | Tema 12. Storytelling as an EFL Method.
1. How stories help students learn grammar without realizing it.
2.  Why are real stories better than boring textbook dialogues?
3. Explain a difficult grammar rule (like the Passive Voice) using a story.
13 | Tema 13. Designing Story-Based Lessons.
1. How to pick the right story for kids versus adults.
2. How do you turn a grammar exercise into a game?
3. Take a standard "fill-in-the-blanks" task and give it a plot.
14 | Tema 14. Final Showcase.
1. Present your final project using all the tools you learned.
2. Watch your classmates and ask them one "why" question about their story.
3. Answer questions about your own work and explain your creative choices.
15 | Tema 15. Final Showcase.
1. Present your final project using all the tools you learned.
2.  Watch your classmates and ask them one "why" question about their story.
3. Answer questions about your own work and explain your creative choices.
3aBaaHHs 1JI CAMOCTIHHOI po0OOTH CTYIEHTA
Ne |HasBa Temu 3aBaaHHs 111 CAMOCTIHHOI poOOTH Kinekicts KinbkicTs
(popma roguH (IcHHA FOINH
[koHTpOITIO) dbopma (3a04Ha
HABYAHHS) dbopma
HaBYaHHS )
1 |Tema 1.[Introduction to Storytelling: Analyze a| 4 6
Introduction  to{TED Talk to identify its narrative
Storytelling. "backbone": the exposition, the
conflict, and the hero’s transformation.
2 |Tema 2. StructuralStructural Mastery: Rewrite a classic| 4 6
Mastery. fairy tale using a non-linear structure
(in media res, flashbacks, or parallel
timelines).
3 |Tema 3. Character|Character and Archetypes: Create a| 4 6
and Archetypes. |'Character Profile" for an anti-hero,
defining their internal conflict and the
Jungian archetype driving them.
4 [Tema 4. The ArtThe Art of Dialogue: Write a two-page| 4 6
of Dialogue. dialogue where characters discuss
something mundane, but subtext




reveals deep tension or a secret.

7 [Tema 5.[Perspective & The Unreliable Narrator:
Perspective  and|Describe the same event from two
The  Unreliablejperspectives, making one narrator
[Narrator. "unreliable" due to personal bias or

mental state.

8 [Tema 6.Immersive World-Building: Develop a
Immersive World-"Rulebook" for a fictional world and
Building. write a description using only sensory

details (sounds, smells, textures).

O |Tema 7. Pacing,Pacing, Tension, & Symbolism:
Tension, and|Choose a symbolic object and write a
Symbolism. scene where its meaning changes for|

the hero, affecting the narrative pace

11 | Tema Transmedia Storytelling: Design a
8. Transmedia  |concept for adapting a book's plot into
Storytelling. an interactive social media series or

game.

12 | Tema 9. Digital [Digital Storytelling & Blogging: Create
Storytelling and |a storyboard for a multimedia long-
Blogging. read where text is enhanced by visual

metaphors.

13 | Tema 10. Storytelling in Marketing: Analyze a
Storytelling in ~ |brand’s "myth": what values does it
Marketing. communicate to attract consumers?

14 | Tema 11. Public [Public Speaking: Prepare a 3-minute
Speaking. speech starting with a "failure story"

that turns into a lesson for the
audience.

15 | Tema 12. Storytelling as an EFL Method: Select
Storytelling as anjan authentic text and create 5 questions
EFL Method.  [that stimulate critical analysis of its

cultural context.

16 | Tema 13. Designing Story-Based Lessons: Plan a
Designing Story- lesson where a grammar topic (e.g.,
Based Lessons. |[Conditionals) is taught through solving

a detective mystery.

17 | Tema 14. Final |Final Showcase (Part 1): Prepare a

Showcase. creative project (story or brand-book)
integrating  all  studied narrative
strategies.

18 | Tema 15. Final [Final Showcase (Part 2): Present your

Showcase.

project and defend your narrative
choices against peer critique based on

the 40-point scale.




METOJAU HABYAHHSA
[Tin yac BHBYEHHS HABYAJHHOTO Marepially Ta 3 Kpamoi ayAuTOpHOI POOOTH CTyIeHTa
BUKOPUCTOBYIOTBCSL Taki METOJIM HaBUaHHS — OCHOBHI TpaguIliiiHI Ta IHTEPAKTUBHI METOAU
HaBYaHHS, CIIPSIMOBAHI Ha JOCSATHEHHS OCBITHBOI METH ¥ MMPOrHO30BAHUX MPOTPAMHUX PE3yJIbTaTiB:
® camocTiiiHa po0oTa (BUKOHAHHSI CTy/I€HTaMU 3aBJlaHb Ta MIPOEKTIB 11034 ayIUTOPI€I0),
e aynioBaHHA (TIPOCIYXOBYBAaHHS ayJioMarepialiB Ta ayJiOTEKCTiB, a TaKOX y4acTb y
IPYMNOBHUX Jiajiorax Ta 00rOBOPEHHSIX),
® TMCHMOBI 3aBJIaHHS (BUKOHAHHS MHCHMOBHX POOIT, TAKHX 5K €ce, JOMOBIMII, JUISI PO3BUTKY
MUCbMOBUX HABUYOK),
e 1yOniyHi BHCTYnHU (Opraisamisi BHCTYIIB Tepel ayJuTOpi€l0 Ui PO3BHTKY YCHOTO
MOBJICHHS Ta HABUYOK MyOJIYHUX BUCTYIIIB),
® TPYIOBI Ta IHAWBIAYyalIbHI IPOEKTH (CTBOPEHHS TPyNaMH CTYJICHTIB HayKOBHUX IMPOEKTIB Ta
Mpe3eHTallis iX pe3ysabTaTiB),
e o0OroBopenHs (opraHizanis 1e6ariB, IUCKYyCiii Ta 0OTOBOPEHB),
e cuMmynslii (BUKOPUCTAHHA IrOop Ta CUMYJISIIMHUX 3aBIaHb Ui PO3BUTKY KOMYHIKATHBHHX
HaBUYOK)

CucreMa KOHTPOJIIO Ta OLiHIOBAHHA
MeTtoau KOHTPOJIKO
e VYCHE ONUTYBaHHS — IepeBipKa 3HaHb Y (OpMi TiaoTy UM BiAMOBiAl HA 3aITUTAHHS.

OmnnaiiH-TecTyBaHHs — IBUAKHHA 3BOPOTHUMN 3B 30K y HUPPOBUX IUIATHOpMaX.
MonynbHI KOHTPOJIbHI poOOTH — KOMILIEKCHA MTEPEBipKa 3a IIEBHUN TIEPiO/I.
[pe3enTarii Ta NPOEKTH — OLIHIOBaHHS MPAKTUYHOT'O 3aCTOCYBAHHS 3HAHb.
AHaimi3 KeiciB — JeMOHCTpamist 3JaTHOCTI 3aCTOCOBYBAaTH AaHTIIHCBKY y MpodeciitHux
CUTYAIlisIX.
®opMH KOHTPOJTIO

KoHTposs 3acBO€HHS MaTepiany CTYACHTaMHU Peali3yeThbesi B TaKUX (OpMax: a) MOTOYHHUMH
KOHTPOJIb, SKHA 3IIHCHIOETBCA y XOJI BHUBYCHHS KOHKPETHOI TEMH JJsi BU3HAUCHHS piBHS
c(hOpMOBAHOCTI OKpEeMOi HaBUYKM (BMIiHHS), SIKOCTI 3aCBOEHHsI TIEBHOI TMOpIii HaBYAIBHOTO
Marepiany; 0) pPyOiKHMII KOHTPOJIb, SIKMI TNPOBOAWUTHCS B KiHII MOIYJs; B) HiICYMKOBHH
KOHTPOJIb, SIKUI peaji3yeThCs IMICHs 3aBEPIICHHS BiIIIOBIHOTO CTYIEHS HAaBYaHHS JWCIMILTIHU.

IToTouHMii KOHTPOJIb 31MCHIOETHCS IPOTATOM CEMECTPY IiJ Yac MPOBEACHHS 3aHATh. [Ipn
BUCTaBIJICHH] OaiiB 3a MOTOYHHWN KOHTPOJb OLIHI IMiJUISTAIOTh: PIBEHb 3aCBOEHHS TEOPETUYHUX
3HaHb 1
HaBUYOK 3 TEM, BKJIIOUYEHHUX JI0 3MICTOBHX MOJYJIB; aKTHBHICTh Ha 3aHATTIX, BUOIPKOBE yCHE
OIUTYBAHHS «3 MICIS»; AUCKYCliiHE 0OrOBOpEHHsI MUTaHb; 3aCITyXOBYBAHHS IPE3EHTALIIH.

Py6iskHuii KOHTPOJIb POBOANTHCS 3 YpaxyBaHHSIM IMOTOYHOTO KOHTPOJIIIO 32 BiAMOBIIHUI
3MICTOBUH MOJIyNb 1 Ma€ Ha METi IHTErPOBaHY OI[IHKY pe3yJbTaTiB HABYaHHS CTYJIEHTa IMiCIA
BUBYCHHS Marepiajly 3 JIOTIYHO 3aBEpUICHOT YaCTWHU JUCHHMIUIIHE — 3MICTOBOTO MOJYJIS
(BU3HavaeThcs cyma OaniB 3a BciMa MOTOYHMMHU (popMamMu KOHTPOJIIO Ta Oanu 3a TeCTyBaHHS).
Koxxauii 3micToBuii MOaynb OmiHIOETHCS y 30 OaniB, 3 Hux - 20 GaniB 3a HamMCaHHS TBOPYOL
poOOTH Ha OCcTaHHIHN JIEKIil meporo Moaynto, 10 6aniB- 3a BiIMOBII HA 3aHIATTAX.

IMincymkoBuii KOHTPOJBL TpOBOIUTHCS Yy (opmi 3amikoBoi mpeseHTtamii. [lizcymkxosa
OLIIHKA 32 HaBYAJIbHY JUCLMUIUIIHY BUBOJMTHCA 13 CyMH OaiB MOTOYHOTO KOHTPOJIIO 32 MOAYJISMU
(o 60 GaxiB) Ta MOIYJIA-KOHTPOTIO(3ATIKY) - 10 40 GaiB.



Po3noain 6aJiB, AKi OTPUMYKOTh CTYIEHTH

[ToTouHe oniHOBaHHS (ayJUTOpPHA Ta TBOPY1 POOOTH) Kin | Cym
BKiC | apH
Th | aK-
O6ai | TB
iB | Oami
(3am| B
1K)
3MicToBHIA MOIYIH 1 3MicTOBHIA MOTYITb 2 40 | 100
T1 T2 | T3 | T4 | TS | T6 | T7 | T8 | T T T | T T T |T
9 [ 10 | 11 [ 12 | 13 | 14 |15
5 5 20 5 5 20

KpuTepii oniHIOBaHHS IOTOYHOI0 TA MiIZICYMKOBOI'0 KOHTPOJIIO
Kpurepii oniHroBaHHS1 YCHUX BillIOBi/ieli CTYyIeHTIB HA CeMiHAPChKHUX
3aHATTAX Y X0/i IOTOYHOI0 KOHTPOJIIO

OMiHIOBaHHS YCHOI 8I0N0BIOT:

banu Lonycmuma cymapua KinbKicms NOMUIOK

5 CTYJCHT BHUYEPITHO BHCBITIIIOE TCOPETHUYHO MHUTAHHS, YiTKO 1 KOHKPETHO BHCJIOBIIOE
TOJIOBHI MOMEHTH, HAaBOIWTL aJeKBaTHI 1 PI3HOMaHITHI NPHKIAAH; JOTIYHO
OOTPYHTOBAHO 1 CTPYKTYpPHO IPAaBUIBHO OyIy€ BiIOBIIh

4 CTY/ICHT JIOCTaTHHO MOBHO BHCBITIIIOE TEOPCTUYHE MUTAHHS;IIPABHIBLHO BUOKPEMIIIOE
TOJIOBHI MOMEHTH; HAaBOJUTHh HEOOXiJHI TPHUKIAIN, JIOTIYHO OOIPYHTOBAHO 1
CTPYKTYpHO MpPaBHJIBHO OyJy€e BiAMOBi/b, MPOTE Yy BIAMOBIJI CTy/JE€HTA BHUSIBJICHO 1-2
ITOMMJIKU

3 CTY/ICHT YaCTKOBO BHCBITJIFOE TEOPETHYHE IMUTAHHS, HE aKIIEHTYE YBary Ha T'OJIOBHHX
MOMEHTAax; HaBOJWUTh HEAOCTATHIO KIJbKICTh MPUKIIAJIB; HEJIOTIYHO 1 CTPYKTYPHO
HETPABUIBHO OYy/y€ BiANOBIAb;pOOUTH 3-5 MOMHIIOK

2 CTyIIEHT HEIOCTaTHhO BHUCBITIIOE TEOPETHYHE NHUTAaHHS;, HE aKLUEHTye yBary Ha
TOJIOBHUX MOMEHTAaX; HABOJWUTh HENOCTATHIO KUIBKICTh NPHUKIAIB; HEIOTIYHO 1
CTPYKTYpPHO HETIPaBUJIHHO OYAye BiAIOBIIb;pOOUTH 5-6 TOMUIIOK

1 CTYJCHT BUKIIAJAa€ HEIOCTATHIN JIJIsl BUCBITICHHS TEMH OOCSAT TEOPETHYHUX TOJIOKEHb;
HE BHUOKPEMJIFOE TOJIOBHI JYMKH; HABOJWUTH MPHKIAJH, HEJIOTIYHO 1 CTPYKTYpPHO
HENPaBWILHO OyJIy€e BiMOBIIH

0 CtTyneHT He BIANOBIIa€ HA MUTAHHS, HE TOTOBHI J10 3aHATTS

Tsopui pobomu CTYyIEHTIB OIIHIOIOTHCS 3T1HO 13 TAKUMH KPUTEPISIMHU:

banu Xapaxkmepucmuxa 6i0nogioi




20-18

Tema po3kpura TIMOOKO i3 3aCTOCYBaHHSM JIiTepaTypO3HaBUMX cTpaTeriii. Tekcr
JIEMOHCTPYE MalCTepHE BOJIOJIHHS IHCTPYMEHTAaMH CTOpITENiHry (MeradopH, TeMmil,
niarekct). Bukopucrano cknaani crpykrypu. [Tommku: 0—1.

17-15

Tema po3kpuTa MOBHICTIO, apryMEHTAIlisl IEPEKOHJINBA, HABEJACHO KPUTUYHHMN aHANi3
TOYOK 30py. UiTKa CTPYKTypa Ta JIOTi4Hi Iepexoiu. BrieBHeHe BUKOPUCTAHHS CKJIATHOL
rpamatuku. [Tomuiku: 1o 3.

14-11

Tema poskpura, TekcT Jnoridauii. CTyIGHT pO3yMi€ CTpaTerito MoOyI0BU CIOXKETY, alie
BUKOPHUCTOBYE CTaHAAPTHI MOBHI 3acO0H. AprymMeHTallisi pucyTHs, ane 0e3 rInOoKuX
iHcaitTiB. [Tomunku: 1o 5.

10-6

Tema po3kpuTa mOBepxHEBO a00 HEMOBHO. Marepian BHKIAIEHO MPOCTUMHU
peYCHHSIMH, OpaKye aHATITHYHOI CKJIaoBOi. [I[pUIMHHO-HACTIAKOBI 3B'SI3KH 30€pExKCHI,
ane cTuib MOHOTOHHUHA. [Tomunku: no 7.

5-1

Tema po3kpuTa 4acTKOBO, CTpaTerii YNTaHHS/aHANI3Y HE 3acTOCOBaHi. BiacHa mymka
HE apryMeHToBaHa. barato rpy0MX MOMHIIOK, IO 3aBaKarOTh po3yMiHHIO. [lommiku:
8+.

IIpesenmayii CTyIEHTIB OLIHIOIOTHCS 3T1THO 13 TAKUMH KPUTEPISIMU:

Bbanu

Xapaxmepucmuka 6i0nogioi

40-36

CTyneHT TOBHICTIO Ta NPaBUJIBHO BHUKOHYE 3aBJIaHHS, JEMOHCTPYIOUH KPHUTHYHE
MHCJICHHS Ta MaliCTepHE BHUKOPHCTaHHS CTpaTeriii anamizy Tekcry. llpeseHTaris
BUTJISAA€ IPOQECiiiHO, MOBJICHHSI BIIEBHEHE Ta CKJIAIHE.

35-28

BianoBiae MiCTHTh HE3HaYHI HETOYHOCTI B aHami3l abo odopmienHi. Tema po3kputa
HAJIC)KHUM YHHOM, HaBeJICHA PO3BHHYTA apryMEHTAIlisl.

27-20

3aBIaHHA BHMKOHAHO HEMOBHO a00 BIAMOBIIb MICTUTh CYTTE€BI HETOYHOCTI. Tekct
Mpe3eHTallil TOT1YHUi, aje OpaKye TTMOMHY aHaJi3y CTpaTeriid CTOPITENIHTY.

19-10

Tema po3kpuTa OBEPXHEBO, MaTepiall MOAAETHCS MPOCTUMH PEUCHHSMH, MPE3CHTALis
Mae clabKy CTPYKTYpY.

9-0

CtyneHT He BUKOHAB 3aBJaHHA a00 MPOJAEMOHCTPYBAB MiHIMalbHI 3HAHHS 0e3 crpolOu
aHaizy.

IIIkanxa ominloBanHa: HanmioHaJabHa Ta ECTS

Oninka 3a HAiOHAJBLHOI0 IITKAJI0I0 Omninka 3a mkajgow ECTS

Ouninka (0aym) IHosicHeHHSsI 32 PO3IIMPEHOI0
LIKAJIOI0

Binminno A (90-100) BiJIMIHHO

Hoope B (80-89) y’)Ke 1oope

C (70-79) I[06pe

3agoBiibHO D (60-69) 3aJI0BUJTEHO




E (50-59) JIOCTaTHBO

(HE3aI0BUTLHO) 3 MOXKITUBICTIO
FX (35-49) MTOBTOPHOTO CKJIaJAaHHS
He3anoBiabHo

(He3zamoBinbHO) 3 000B’I3KOBUM

F (1-34) CaMOCTIHHUM OIpaIfOBaHHAIM

OCBITHHOT'O KOMITOHEHTA JI0
TIePECKIIaJaHHSI

Ilepenik nuTaHb AJS CAMOKOHTPOJIIO TA MiICYMKOBOI0 KOHTPOJII0 HABYAJILHHUX J0CSATHEHb
CTY/JEeHTIB

1. Why is the human brain evolutionarily wired to process information through stories
rather than raw data?

2. What are the three essential elements that make a story truly unforgettable for an
audience?

3. How has the role of the storyteller evolved in the age of instant content
consumption?

4. What are the advantages and disadvantages of the classical Aristotelian structure
compared to non-linear narratives?

5. Why must a story's climax follow logically from previous events rather than being a
random occurrence?

6. In what ways does a character's internal conflict drive empathy from the listener?

7. Why are modern creators increasingly favoring anti-heroes over traditional
idealized protagonists?

8. How can subtext in dialogue reveal a character's true intentions without using direct
exposition?

9. Why is the technique of the unreliable narrator such an effective tool for building
mystery or psychological tension?

10. How does the choice between first-person and third-person perspective change the
level of trust a reader places in the facts?

11. How does detailed environmental description help convey atmosphere without
distracting from the main plot?

12. Why is the logical consistency of a fictional world's rules more important than its
physical scale?

13. How can varying the narrative pace help manage the emotional state of the listener
during high-stakes moments?

14. In what ways can hidden symbols reinforce the central theme of a work on a
subconscious level?

15. Why is audience participation and co-creation considered a key feature of
successful transmedia projects?

16. How do visual elements and multimedia transform traditional text in a digital
environment?

17. Why do consumers buy into a brand's story and values rather than just the technical
specifications of a product?

18. How does using a personal story at the beginning of a speech help establish an
immediate emotional bond with the audience?

19. In what ways does storytelling help students overcome language barriers and
increase their motivation?




20. How does storytelling facilitate the acquisition of complex grammar and
vocabulary through contextualization?

3apaxyBaHHs pe3yJbTaTiB HepopMaIbLHOI OCBITH

3rigHo 3 «llonoxeHHsM Mpo B3aeMoil0 GopmanbHOT Ta HEPOPMAIbHOT OCBITH, BU3HAHHS
pe3ysbTaTiB HaBYaHHS (3100yTHX NUIIXOM HepopMaibHOI Ta/abo iH(OpMaNbHOI OCBITH, B
cuctemi (popmanbHOi OCBiTH) y YUepHiBEIbKOMY HaIllOHaNBLHOMY YHiBepcuTeTi imeni IOpis
®enproBuua (mporokon Nel6 Bim 25 mucromama 2024 poky)» Ta 3rimHO pimeHHS Kadenpu
AHITIMCHKOT MOBH TNPO BU3HAHHS PE3yNIbTaTiB HaBUaHHS, 3J00yTHX NUIIXOM HedopManbHOT
ocitu (mpotokon Nel Bixm 22.01.2025), mix Yac mpoXOpKEHHS Kypcy pe3yibTaTh HaBUYaAHHS
CTYICHTIB, OTpUMaHi y HeOpMallbHiii OCBIT1, 3 MOXKIIMBUM I€pe3apaxyBaHHIM:

® TEM/TEMH 3MICTOBHX MOJIYJIB, fIKi CHIBBIIHOCSATBHCA 32 3MICTOBHM HAIIOBHEHHSM JI0
3HaHb, OTPUMAHUX MIIAXOM He(OopManabHOI OCBITH; SIKIO OTpHMaHi B HehOpMalbHIii
OCBITI 3HAHHSI MTOTIHOIIOIOTH 1 PO3MIMPIOIOTH TEMY / TEMH 3MiCTOBHX MOJYIIIB;

e IHIWBIAyaJdbHOIO 3aBJaHHS, SKIIO OTpUMaHi y HepopManbHiIii OCBITI 3HaHHS
BiJIMTOBIAAOTH 3araJIbHOMY CIIPSMYBAaHHIO JUCIHUILTIHY;

® TEM / TEeMH CEMIHAPCHhKUX 3aHATH, AKi CIIBBIAHOCATHCS 32 3MICTOBUM HAIlOBHEHHSM JI0
3HaHb, OTPUMAHUX HUISXOM He(pOpMaIbHOI OCBITH; SIKIIO OTPUMaHi B He()OpMalbHIN
OCBIT1 3HaHHS MOTJIMOIIOIOTH 1 PO3MIMPIOIOTh TEMY / TEMU CEMIHAPCHKHUX 3aHATD;

® TEM / TeMH CaMOCTIIHOI poOOTH, SIKi CITIBBITHOCATHCS 32 3MICTOBHM HAIIOBHEHHSM JI0
3HaHb, OTPUMAHUX MIIAXOM He(OopManabHOI OCBITH; SIKIO OTpHMaHi B HehOpMalbHIii
OCBITI 3HAHHSI MTOTIHOIOOTH 1 PO3MIMPIOIOTH TEMY / TEMH CaMOCTIIHOT poOOoTH.

Jlns BU3HaHHS 1 Tepe3apaxyBaHHs 3HaHb, OTPUMAHUX y He(OPMalbHIl OCBITi, CTyIEHTY
CIIiJ] IPEICTABUTH CEPTUQIKAT, IO MATBEPHKYE 3100yTTs 3HAHBb Y HE(hOpMaIbHIl OCBITI.

[nsaxu 3000yTTa 3HaHB Y HeOpManbHINA OCBITI: TPEHIHTH, OCBITHI i MPAaKTHYHI KYpCH,
ceMiHapH i BeOiHApH, JIITHI / 3MMOBI IIKOJIX TOMIO.

B npoueci BUBYECHHS JMCHUILTIHA 3100yBavy OCBIiTH MOske OyTH 3apaxoBaHo 10 25%
0ajiB, OTpMMAaHMX 3a pe3yJbTaTamMu HedopMaibHOI Ta/ad0 iHdopmaabHOI ocBiTH 3
npooJeM, 10 BiAMOBIAAKTH TeMATHII HABYAJIBHOI N CIUILIiHHA.
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IosiTuka akageMiuHOI 700pOYeCHOCTI BiNOBIJa€ YNHHUM HOPMATUBHO-IIPABOBUM JOKYMEHTaM
Vkpainu, crangapram Bumioi ocBitd, “Etmunomy komekcy UepHIBEIBKOTO HAIiOHAIBHOTO
YHIBEpCUTETY iMeHi IOpis ®denpkoBrya”
https://www.chnu.edu.ua/media/jxdbs0zb/etychnyi-kodeks-chernivetskogo-natsionalnogo-
universytetu.pdf,«[lonoxkeHHsiMm mpo BUSABIEHHS Ta 3amo0iraHHs akaJeMIYHOro TIUIariaty y
YepHiBebKOMY HaIllOHAJIbHOMY YHIBEpCHUTETI iMeHi Opis denpKoBHYAY
https://www.chnu.edu.ua/media/fSeleobm/polozhennya-pro-zapobihannia-plahiatu_2024.pdf, Ta
MpaBUJIaM aKaJeMi4HOI JOOPOUYECHOCTI Ta iH. HOPMAaTUBHO-TIIPABOBUM JIOKYMEHTaM, 3aTBEPIKEHIM
B YepHiBelbKOMY HAI[IOHAJTbHOMY YHIBEpCHUTETI 1IMeH1 Opis denproBuUa
(muB. https://www.chnu.edu.ua/universytet/vazhlyvo/akademichna-dobrochesnist/).
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